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IWD: Nigerian women eve
bigger share of tech space

By Kemi Ajumobi

AS the world celebrates the 2023
International Women’s Day
(IWD), a number of Nigerian
women look poised to push for
a bigger share of the country’s
growing tech space in their
quest for gender equality.

The theme of this year’s
IWD, ‘DigitALL: Innovation and
technology for gender equal-

ity’, was chosen to recognise
and celebrate “the women and
girls who are championing the
advancement of transformative
technology and digital educa-
tion, according to the United
Nations.

According to UN Women,
women make up only 22 per-
cent of artificial intelligence
(AI) workers globally and a
global analysis of 133 Al sys-

tems across industries found
that 44.2 percent demonstrate
gender bias.

In Nigeria, women have
made considerable inroads
into the tech industry in recent
years but there are still several
hurdles limiting their involve-
ment.

There has been increased
awareness of women empower-
ment, tech tips and sensitisa-

tion on the need for the eradica-
tion of all forms of gender biases
and inequalities.

Several women in technol-
ogy are particularly elated at

Continues on page 37

Women in health tech strive to bridge
gap — Page 37

7 African countries with most equality
reforms in one year — Page 37

Ireti Kingibe (r), senator-elect for Federal Capital Territory (FCT), receiving the certificate of return from Muhammed Haruna (1), national commis-
sioner, Independent National Electoral Commission, and others, during the presentation of certificates of return to senators-elect at the National
Collation Centre in Abuja, yesterday. Kingibe is the first elected female senator for the FCT, and she unseated a third-term senator.

Nigeriansreject

old naira notes,
await CBN

By Hope Moses-Ashike & Josephine Okojie

NIGERIAN banks on Tuesday
started dispensing old N500 and
N1,000 notes to their customers
but some traders and transport-
ers were rejecting them, saying
they needed to hear from the
Central Bank of Nigeria (CBN) or
President Muhammadu Buhari.

The Supreme Court had on
Friday ruled that the old N500

Continues on page 38

Nigeria’s fertiliser
prices case but
out of farmers’
reach

By Josephine Okojie

PRICES of fertilisers in Nigeria
have eased from their peak in
2022 but are still higher than
what they were the Russian-
Ukraine war broke out.

Low demand and the decline
in the prices of raw materials
used in the production of fer-
tilisers are pushing down the

Continues on page 38

NHIL‘ [\ct: GO‘Yt,
insurers agree on
rolesbut employers

undecided
>> Turn to page 39

Kingibe: Amazon who
unscated three-term
senator

>> Turn to page 39
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Is Nigeria’s poverty artificial or natural?

POVERTY is easier to de-
tect or acknowledge than
to describe or define. Yet,
it can be defined in the real
sense as a situation in which
an individual’s or family’s
resources are insufficient to
provide a socially acceptable
level of life.

In every country of the
world, poverty exists, al-
though the rate differs from
country to country. This im-
plies that poverty is not only
for Nigeria or, in particular,
developing countries. It has
been a plague affecting both
developed and developing
countries for ages.

World vision report
shows that over 10 percent of
people in the United States,
as of 2019, are poor. Accord-
ingto the World Bank, South
Sudan has an 82.3 percent
poverty rate, Burundi has a
64.9 percent poverty rate, and
Central African Republic has
a 62 percent poverty rate.

There are 133 million poor
people in Nigeria today. The
country’s poverty rate has
skyrocketed, making it world
poverty headquarters in 2018,
according to report. Since its
independence in 1960, Nige-
ria has faced several social
and financial changes rang-
ing from recession in eco-
nomic activities, inflation,
civil unrest, and displace-
ments of significant popula-
tion size to deterioration of
publicly provided services.

In addition, natural dis-
asters like the COVID-19
pandemic further strained

the already poverty stinking
country. Like other coun-
tries, Nigeria experienced
several waves of COVID-19,
which affected various eco-
nomic activities. This, in
effect, has implications not
only on health but also on
economic and social impact,
increasing the food insecu-
rity issues in the country
and raising the poverty rate.
Nigeria’s poverty rate
has thus grown into a giant
monster despite the wealth of
resources in the country. De-
spite impressive economic
growth and stabilisation
witnessed in the decades
preceding 2016, with an an-
nual economic growth rate
of 12.8 percent in 1990, 7.61
percent in 1996, 10.35 percent
in 2003, 7.84 percent in 2010,
and 6.31 percent in 2014,
though 2016 growth rate was
-1.62 percent accompanied by
weak recovery of 0.8 percent
growth rate in 2017. Nigeria
was classified as one of the
world’s poorest countries,
with a GDP per capita of
$2,175.67 in 2016, which is
low compared with other
developing countries.
Although Nigeria’s GDP
increased by 3.98 percent
year-on-year in the fourth
quarter of 2021, marking the
country’s sixth consecutive
quarter of growth, despite
the country’s continued re-
covery from the pandemic
crisis that wreaked havoc on
the country’s oil sector.
However, the National
Bureau of Statistics (NBS)

This, in effect, has
implications not only

on health but also on
economic and social
impact, increasing the
food insecurity issues in
the country and raising
the poverty rate

2019 report showed that 40.1
percent of the population
was impoverished. In other
words, 4 out of 10 Nigerians
had real per capita spending
of less than N137,430 each
year. Thisequates toroughly
82.9 million Nigerians living
in poverty, according to na-
tional measures. It’s worth
noting that this figure does
not include the state of Borno.

By 2022, statistics show an
increase in the number of peo-
ple living in extreme poverty
to approximately 90 million.
This implies that almost half
of her population still is wal-
lowing in abject poverty.

Furthermore, in Africa,
Nigeria is one of the few
countries that experienced
a rising inflation rate as
income fell, making it the
seventh country with the
highest inflation rate. Be-
tween 2020 and 2021, the
“inflation shock” forced
nearly 8 million Nigerians
into poverty.

Due to a lack of social
protection, the poor and
vulnerable are disadvan-
taged. Most Nigerians live
below the national poverty
line of $1.25 per day. Many
households have adapted
their lifestyles to deal with
decreasing incomes by low-
ering their food consump-
tion. These negative welfare
impacts have been exacer-
bated by high inflation.

Furthermore, house-
holds in Nigeria are not
only poor; they also face
significant disparities in as-
sets (such as education and
health), control over public
resources, and access to es-
sential services, as well as
widespread insecurity.

The degree of poverty is
primarily determined by
average income and income
disparity. Poverty is re-
duced when average income
rises, while it is increased
when inequality increases.

As a result, changes in
poverty have two compo-
nents: the growth compo-
nent, which is related to a
change in mean income,
and the other is the inequal-
ity component, which is
associated with a change in
inequality.

The magnitude of these
two components determines
the relative sensitivity of
poverty reduction to growth
and inequality.

Inequality thushasasub-
stantial impact on poverty.
Nigerians experience in-
equality in income, health,

education, access toland or
property, and employment,
among others.

The Gini coefficient,
used to capture income
inequality, which stood at
38.68 percent in 1986, rose
to 44.95 percent in 1992,
worsened to046.50 percent in
1996, and stood at 48.83 per-
cent in 2010, shows that the
gap between the haves and
have-nots has continued to
widen. In recent years, the
Gini coefficient has risen
above 52 percent.

Furthermore, the un-
employment rate has in-
creased in the country. The
NBS report shows that un-
employment and underem-
ployment stood at 33.3 per-
cent and 22.8 percent. Also,
youth unemployment and
underemployment were
42.5 percent and 21 percent,
respectively.

In a country blessed
with abundant human and
natural resources, poverty
is still rising daily as mil-
lions of people are pushed
below the poverty line due
to corruption, bad govern-
ance, and over-dependence
on oil, etc. Thus, poverty
in Nigeria can be seen as
artificial and not natural.

In thelight of the forego-
ing, since we have been able
to establish that poverty in
the country is man-made;
what it means is that the
problem can be eradicated
through creative solutions
from the various levels of
government in Nigeria.
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Dangote Sugar’s profitrises by
1482 on sales, finance income

By Folake Balogun

DANGOTE Sugar Re-
finery’s profit after tax
swings upward by 148
percent to N54.74 billion
in the full year of 2022
from N22.05 billion in 2021
on the back of increased
sales and finance income.

The increase in profit
resulted in a profit margin
of 13.58 percent in the full
year of 2022, indicating a
559 basis points increase
from 7.99 percent in the
full year of 2021.

The sugar producer
reported revenue growth
of 46 percent to N403.25
billion in the full year of
2022 from N276.1 billion
in the same period of 2021.

“Top-line performance
primarily reflected a 45.3
percent year-on-year sales
growth in the 50kg seg-
ment, constituting 97.0
percent of the company’s
revenue,” analysts at Car-
dinalStone said in a note.

CardinalStone report
stated that “This strong
top-line growth was main-
ly attributed to the 39.1
percent year-on-year in-
crease in the price of the
50kg product to N32,000.
Further down, the com-
bined effect of operational
efficiency (evinced by a 4.2
percent decline in OPEX)
and the passthrough of the
buoyant sales resulted in
an operating profit mar-

gin expansion of 6.3 ppts
to 20.4 percent.
“Interestingly, DANG-
SUGAR bucked the trend
of net FX-related losses
to record a net foreign
exchange gain of N12.4
billion in Q4’22. This,
alongside an increase in
finance income driven
by higher bank deposit
interest rates (5.9 percent

in FY’22 vs 3.5 percent
in FY’21), led to a 34.3
percent slump in FY’22
net finance cost and an
8.1 ppt expansion in PBT
margin, consequently,”
CardinalStone said.

The firm’s finance in-
come climbed 84 percent
to N6.38 billion in Decem-
ber 2022 from N1.42 billion
in December 2021.

“Dangote Sugar Refin-
ery Plc reported a 148.2
percent year-on-year
surge in profit after tax
to N54.7 billion. The earn-
ings growth mirrored
a 46.1 percent year-on-
year increase in sales to
N403.2 billion, operational
efficiency, net foreign
exchange gain, and a 4.5x
YoY spike in finance in-

come,” CardinalStone
said in a report.

Dangote Sugar’s cost
of sales stood at N311.3
billion in December 2022,
up 38 percent from N225.8
billion in December 2021.
The firm cost of sales took
out 77 percent of Dangote
Sugar’s revenue in the
reviewed period.

The firm’s gross profit

stood at N91.96 billion in
December 2022, an 83 per-
cent increase from N50.21
billion in December 2021
which resulted in a gross
profit margin of N22.81
percent, 462 basis points
increase from N18.19 per-
cent in the reviewed pe-
riod.

Dangote Sugar’s oper-
ating profit grew to N82.35
billion, up 136 percent
from N39 billion, with an
operating profit margin
0f 20.42 percent from 14.13
percent which indicates
629 basis points increase.

Net cash generated
from operating activi-
ties dipped 17.6 percent
to N105.39 billion in 2022
from N127.83 billion in
2021.

Net cash used in invest-
ing activities recorded a
negative of N19.57 billion
from N49.87 billion nega-
tive cash flow while net
cash used in financing
activities totaled N-13.97
billion in 2022 from N-19.8
billion in 2021.

Cash and cash equiva-
lent grew 70 percent to
N174.86 billion from N103
billion on the back of
Short term deposits which
stood at N151.7 billion in
December 2022.

The proposed dividend
for the full year of 2022
was N1.50 per ordinary
share of 50kobo from the
profit.

AfricInvest mulls expansion of Justrite through stakes acquisition

By Olamide Ologunaghe

AFRICINVEST, an in-
vestment, and financial
services company has
announced plans to ac-
quire a minority stake in
Justrite.

According to Business-
Day’s findings, both com-
panies will consolidate in
the local market as well
as explore and expand
to other markets outside
Nigeria.

“As Justrite embarks
on a new growth phase,
Tosin, Boye, and I are
very excited to partner
with Africinvest to help
both our consolidation
in the local market as
well as our exploration of
other markets outside Ni-
geria. We look forward to
benefiting from their im-
mense experience across
Africa to galvanize our
expansion. We welcome
our new partners,” Ayo
Aderinwale, co-founder

and chairman of Justrite,
said.

Abiola Ojo-Osagie,
senior partner, and MD,
AfricInvest Anglophone
West Africa comment-
ed, “Justrite is a clear
market leader with well-
defined growth potential
and we are very proud
to be partnering with
such knowledgeable and
dynamic sponsors. The
management team has
demonstrated a strong
willingness to sustain-
ably expand their foot-
print across Nigeria and
beyond. AfricInvest will
support them to enhance
their corporate structure
and improve operational
performance. We are in-
deed excited to play a
role in Justrite’s growth
journey.”

“Our mission is to
identify companies like
Justrite which possess
strong growth potential,
and support them in

their expansion while
upscaling governance
standards. Through this
partnership, AfricInvest
and Justrite will be in-
creasing access in largely
underserved neighbor-
hoods to everyday es-
sentials while upholding
high sanitary standards,
contributing to the im-
provement of Africans’
daily lives,” Mohammed
Sebti, partner at Africin-
vest said.

Founded over 22 years
ago by Aderinwale and
Omoboye, Justrite ca-
ters to consumers in the
Southwestern region of
Nigeria with 17 stores
across Lagos (Ikeja),
Ogun (Abeokuta), and
Osun State (Osogbo), with
a combined shop floor
exceeding ¢.20,000m2
and 57,000 Stock Keeping
Units (SKUs).

A statement seen by
BusinessDay showed
AfricInvest in partner-

ship with Justrite will
contribute to building
affordable grocery outlets
that source local prod-
ucts, support domestic
agriculture value chains,
and create new jobs while
improving the availabil-
ity of safe, high-quality
foods.

“AfricInvest, the new
investor has a proven
track record of 30 years
across markets and aims
to help accelerate Jus-
trite’s growth by putting
in place enhanced gov-
ernance tools and digi-
talizing the company’s
processes and services,”
the statement added.

Its plans to leverage its
multisector investment
platform will create syn-
ergies between its other
portfolio companies and
Justrite to increase its
reach and provide access
to technical expertise.

This transaction
builds on AfricInvest’s

decade-long relationship
with the Justrite team
that began with an in-
vestment from the firm’s
credit vehicle, AfricIn-
vest Private Credit (APC).

It marks the fifth in-
vestment of AF IV, Af-
ricInvest’s flagship fund
which invests in Afri-
can mid-cap companies
across diverse sectors to
accelerate their regional
growth, delivering attrac-
tiverisk-adjusted returns
and supporting inclusive
and sustainable develop-
ment.

AfricInvest is a pan-
African investment plat-
form active in multiple
alternative asset classes
including private equity,
venture capital, private
credit, blended finance,
and listed equities.

“Over the past quarter
century, we have raised
more than $2bn to finance
more than 200 companies
at various development

stages, delivering value
and impact for our inves-
tors, portfolio companies,
and the communities we
serve,” AfricInvest said.

With total commit-
ments of $411 million,
AF IV aims to invest in
mature and profitable Af-
rican mid-cap companies
across diverse sectors to
accelerate their regional
growth and deliver at-
tractive risk-adjusted
returns.

Experta say the new
collaboration is poised
to make Justrite Super-
store become the king of
retail in Nigeria (through
operation optimization,
brand visibility, custom-
er growth, et al). The
superstore’s promoters
are determined to keep
growing the business
exponentially. Justrite
currently employs a di-
verse pool of workers put
at well over a thousand
talents and growing.
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Polaris Digitech, Google partnership

toboostbusiness visibility

By Seyi John Salau

AS more Nigerian organi-
sations continue to em-
brace the digital space
for business optimisation,
bridging the location vis-
ibility challenge is a criti-
cal digital solution offering
that the management team
must leverage to boost
business visibility.

“Closing these location
component gaps of busi-
nesses and maximizing
their potential is one of
Polaris Digitech Limited’s
(PDL) strengths,” said
Olaniyi Okuboyejo, MD,
Polaris Digitech Limited.

Okuboyejo said further
that over the years, busi-
nesses have been thriving
in their little way via the
outreach of the marketing
team and subsequently
providing reports to the
management team. “How-
ever, the exclusion of the
location component in eve-
ry effort has tremendously
undermined the prospects
and potential of these busi-
nesses,” he added.

He also said Polaris Dig-
itech leverages its 10-year
partnership with Google
to provide a location, arti-
ficial intelligence (AI), and
machine learning business

solutions to both public
and private sector players.

Polaris Digitech, a geo-
spatial technology firm in
Nigeria has provided sev-
eral bespoke solutions to
some telecommunication
companies, and financial
institutions in the country
as well as state govern-
ments, insurance firms,
real estate companies, and
schools, among others.

“The impact of maxi-
mizing the location com-
ponent ‘where’ in phases
of businesses by connect-
ing all the dots enhances
the decision-making and
oversight functions of the
management team as well
as providing an intelligent
path for the technical and
commercial units.

“To better serve our ev-
er-growing clientele with
advanced technologies,
PDL has strong partner-
ships and collaborations
with renowned interna-
tional firms in similar
spheres, one of which is
Google Inc.,” Okuboyejo
said.

With its partnership
with Google Nigeria, Po-
laris Digitech has assured
businesses operating
within Nigeria to provide
services that will enable

location visibility which
would afford their poten-
tial customers the ability
to locate their office space.

Polaris Digitech Lim-
ited is also a certified re-
seller of some major prod-
ucts of Google viz, Google
Cloud Platform (GCP): a
robust and Al-driven cloud
hosting platform.

Furthermore, accord-
ing to Okuboyejo, the re-
lationship with Google
also entails the provision
of varieties of services to
existing and new Google
customers in Nigeria and
within the Europe, Middle
East, and Africa (EMEA)
region.

“Polaris Digitech also
offers services such as
account payments and bill-
ing account integration,
hosting, development, and
provision of local support
services. Land surveying,
aerial mapping, applica-
tion development, address
management solutions,
fleet management solu-
tions, and data collection”.

He disclosed further
that the services include
onboarding new and ex-
isting users and capacity
building (training) for Ni-
gerian and African cus-
tomers.

Old Mutual urges Nigerians on insurance-
backed savings to hedge uncertainties

By Modestus Anaesoronye

OLD Mutual Nigeria, a
subsidiary of Africa’s fi-
nancial services power-
house, Old Mutual Limited
(OML), has urged Nige-
rians to adopt insurance-
backed savings plans in
the wake of the prevail-
ing global socio-economic
volatilities, uncertainties,
complexities and ambigui-
ties (VUCA).

Alero Ladipo, executive
head, of marketing and
customer experience at
Old Mutual Limited made
the disclosure during a
media interaction with
journalists.

Alero illustrated that
the capacity of an individ-
ual’s financial planning
and security loses its fidel-
ity in the face of continued
market volatility, erod-
ing the confidence with
which they can predict
the future.

According to her, the
reality is further compli-
cated by the complexity of
global exigencies, making
it harder for experts to
analyse correctly.

‘These ambiguities and
lack of clarity require all
to make smarter financial
decisions anchored on
guaranteed wealth pro-
tection no matter what
life throws at these trying
times,” she said.

Aero also said “this
is where the Old Mutual

Short-Term Saving Plan
comes into play, and
this time-relevant Sav-
ings Plan helps you save
funds to achieve your fi-
nancial goals for the next
two years, and it bears a
competitive annual inter-
est rate. It is even more
remarkable that the plan
provides a life cover of up
to N1 million for a Five
thousand Naira (N5,000)
minimum monthly pre-
mium contribution.”

“In other words, whilst
we help you put away a
reservoir fund for the
rainy days, we also ensure
that your beneficiaries are
in a pole position to get
an agreed compensation
should life throws up the
unexpected. This product
brings peace of mind in
these VUCA times,” she
said.

“There is more. The
plan also provides flex-
ibility that allows the Poli-
cyholder to increase or
decrease their monthly
savings premium and risk
cover at the policy anni-
versary. Customers can
withdraw up to 50 percent
of their funds only once
between 6 to 18 months
and are free to surrender
the policy if needed”, she
added.

To ensure that its nu-
merous existing policy-
holders and prospects
can access the product
conveniently and in real-

time anywhere in Nigeria,
Alero said that Old Mutual
Nigeria has revitalised its
website and other digital
channels, such as What-
SApp, to enable the seam-
less delivery of an immer-
sive customer experience.

Ultimately, she said
that beyond providing
products like this, “We
will continue to provide
needed insurance educa-
tion for Nigerians to help
understand risk manage-
ment and equip them to
make informed decisions
on how to mitigate them.
The time is now to adopt
volatility-tested insurance
solutions for all that you
hold dear- assets, belong-
ings, investments, family,
and your children’s educa-
tion and future.”

0Old Mutual Life Assur-
ance Company and Old
Mutual Nigeria General
Insurance Company are
part of the globally ac-
claimed Old Mutual brand,
with over 176 years of ex-
perience in providing life
assurance and wealth,
personal finance savings,
and general insurance
services.

Since it entered the Ni-
gerian market, Old Mutual
has leveraged its heritage
and expertise, launching
a wide range of insurance
solutions tailored to meet
the unique needs of Nige-
ria’s insurable population
and corporate clients.

Business Event

L-R: Saheed Balogun, special adviser to the governor on Science and Technology, Lagos State; Faisal
Naru, executive director, Policy Innovation Centre (PIC); Osasuyi Dirisu, deputy director, PIC; Guy Har-
rison, economic counselor to the UK Government, and Joel Ogunsola, CEO, Prunedge, at the second
leg of the Foreign and Commonwealth Development Office funded ‘Inclusive Digital Transformation
Programme’ organised by the PIC in Lagos.

L-R: Mandela Ajuebor, brand manager, Devon King's; Segun Adesina, head of sales, PZ Wilmar; Anurag Kumar,
finance director, PZ Wilmar; Femi Ojumu, head of manufacturing, PZ Wilmar; and Chioma Mbanugo, head
of marketing, PZ Wilmar, at the unveiling ceremony of the DevonKing’s Low-Fat Spread in Lagos, recently.

L-R: Modupe
Fausat Aleshin-
loye, dean,
student services,
Nile University;
Lateef Kareem,
chief financial of-
ficer, Nile Univer-
sity; Emmanuel
Obayemi, overall
best graduat-

ing student and
Zulikhat Ibrahim,
acting. bursar,
Nile University, at
the 10th convo-
cation ceremony
of Nile Univer-
sity of Nigeria, in
Abuja

L-R: Henry Ushie, project coordinator, fiscal accountability for inequality reduction, Oxfam Nigeria; Regina
Afiemo, representing country director, Oxfam Nigeria; Hamzat Lawal, CEO, Connected Development;
and Kenneth Akpan, coordinator, Climate Justice Project, Oxfam Nigeria, at the World Economic Forum/
Davos 2023 press briefing on how we must tax the super-rich now to fight inequality and the unveiling of
Davos 2023 Inequality Report in Abuja.



16 |www.businessday.ng PBUSINESS/ DAY WEDNESDAY 08 MARCH 2023




WEDNESDAY 08 MARCH 2023 PBUSINESS/ DAY] www.businessday.ng | 17




Jumoke Odunlami is the Chief Customer and Marketing
Officer at AXA Mansard Insurance plc. She is passionate
about women's development and empower. She shares her
thoughts on this year's International Women's Day, what the
company has planned for women and lots more.

The theme for this year's International Women's Day is #EmbraceEquity.
Can you please share with us what this theme means to you?

Simply put, embracing equity is about justice and fairness, it is about forging
harmony, unity and inclusion and driving success for all. Equity is about equality
and advancement for everyone whilst also attempting to acknowledge and
remove barriers that have prevented some groups from participating. In the
context of International Women's Day, this year's theme: “Embracing equity” is
therefore about actively participating removing barriers that have inhibited the
growth and success of women and ensuringinclusiveness for them.

Although Equity and Equality are often used interchangeably, | would like to point
out that, they are not the same. Whilst equality ensures that resources and
opportunities provided to everyone are the same across board, equity recognizes
that each person's circumstances is different and allocates the resources and
opportunities needed to reach an equal outcome. Ultimately equality is the goal,
butequityiswhatwill get usthere.

So, for what we stand for at AXA Mansard, the theme of embracing equity is not
just profound for us, it's another validation that the works we continue to do with
women within and outside our organisation are not justin tandem with time, they
have beensetting the stage for conversations like these.

While trends are showing that the conversations around gender are hitting
the right notes, commemorative days like the IWD reminds us that there is
stillsome work to do in entrenching the culture in our corporate and national
lives. How can organizations emulate some of the things you do at AXA
Mansard?

You're absolutely correct, there is still a lot of work to be done, in fact according to
22000 report by UN Women and UN Department of Economic and Social Affairs,
without investment, gender parity will take close to 300 years if the current rate of
progress continues. As most of us know, Gender equality is one of thel7
sustainable development goals and therefore deserves a lot of attention.

At AXA,we are very intentional about this topic and some of the steps we have put
in place, includes setting certain targets for ourselves and proactively driving the
attainment of these targets. For example, we embarked on a journey to
sustainably increase the number of women at the top and made acommitment to
gender parity at senior management level by 2023. We were able to actualise this
goal within our executive management committee several years ahead of the
target. Alongside this we ensure that all our employees are paid equitably
regardless of gender. We adopted a comprehensive approach to gender equality
thatintends to address the balance of talent in orderto support the development
of men and women throughout the company . We increased the number of
available days for maternity leave for women and ensure that men are able to
receive paternity leave as well. On external actions we run number of initiatives
geared towards empowering women through our SheForShield initivative, which
includes trainings, symposiums, webinars etc. | think the key is being intentional
about it, setting goals and proactively tracking the attainment of these goals.
Every organisation can and mustdo more to ensure this goalis met.

That leads me to the next question, what roles do you think biases and
stereotypesplayin genderinequity?
Stereotypes are the bane of gender inequity. If there were no stereotypes, we will
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probably not be talking about gender equality, equity, parity and so on.
Unfortunately, gender stereotypes, like every other stereotype are picked up very
early in life and as individuals grow through life, the society helps them validate
these stereotypes. If for example, someone believes that women are extremely
irrational and make decisions solely based on emotions because that's what they
were told when they were growing up, there is a high probability that this person
will not trust female leadership. Such an individual is more likely to listen to a
male team member than a female one even when the female team member is
making a better point. Interestingly, gender stereotypeis not only about how men
seewomen, italsodefines howwomen relate orengage with women.

Last year's International Women's Day was themed around Breaking the bias.
Doing the internal work is very key to breaking the bias. It is also very important
for us to help others to accountable. When colleagues, family and friends
perpetrate biases, itisourjobto callitoutand educate them as well.

AXA Mansard has been empowering women through its SHE for Shield
Initiatives. Tellus about itin the context of 'Embracing Equity"

Afew years back, we collaborate with the International Finance Corporation (IFC)
to understand the needs of a typical Nigerian woman. The outcome of that
research are the building blocks for what we today refer to as “She for Shield”.

The SHE for Shield is a group of initiatives we designed for the Nigerian woman.
Our goal is to see them grow, add value to their lives and help them mitigate risks
every step alongthe way.

What we found through our research is that regardless of the economic segment,
access to health care is one of the most important things to the Nigerian woman
and they desire to be financially independent, secured and to be respected in the
community.

So, the question is how do we support them to do this? So we designed SHE for
Shield Initiatives to reach out them, empower them with information, resources,
support system and community that will give them the confidence to progress in
allaspectsof her life.

In the context of Embracing equity, these programmes recognised that women
are disadvantaged, and we are using our resources provide opportunities and
resourcesthatarein line with the unique circumstances.

Are there examples of these initiatives that you can share with us?

Under this initiative, we have launched programs such as 'SHE is in Charge' in
2021 - The 'SHE is in Charge' Webinar series is dedicated towards empowering
women through inspiration and education. Its purpose is to equip women with
the necessary “softer” skills required for them to be outstanding and to own their
space. Many more initiatives are set to be launched in 2022 including the 'SHE for
Shield' community whose main objective is to create a sense of community
among Nigerian women.

We have partnered with SME100 Africa for the last five years to empower women
owned businesses through educational conferences, learning opportunities and
mentoring programs for International Women's Day. We have also hosted
business pitches for women and have given business grants of up to 1 million
nairatofemale owned small busineses.

Women have evolved rapidly over the last few decades and so have their roles in
society. More women have entered the workforce, earning capacity of women has
increased and consequently more women have more influence over household
finances and financial decisions. Many women also have businesses of their own.
Despite this evolution, women still remain less financially included than men.
They still have low access to quality healthcare and are not well protected should
therebeafinancialcrisis.

The female segment therefore hasuntapped potential and should not be ignored.
Women have unique set of needs which we at AXA Mansard set out to identify and
areonaquestto provide solutionsfor.

Is there anything you would like to say to the Nigerian women this
International Women'sday?

Answer: Take your place! As Nigerian women we need to take our place. We need
to understand that we are as intellectually capable as men and own it. It's time for
women to encourage one another, we need to utilize our networks more
effectively, it's time to push one another. As women, we understand each other's
unique circumstances better and the onus isn't only on men to embrace equity,
it's on women too! Sometimes the lack of fairness comes more from women
because of the biasesthatwehave cometointernalize. Itistimetodotheinternal
work to knock down those biases and empower other women. We need to
consciously embrace equity by providing understanding and leverage for other
women. Encourage other women, sponsor other women, mentor younger
women, liftotherwomen up.

Happy International Women's Day!
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What to Expect in the NGX Equities

Market in Q2’2023

mation and lessons available

through a careful study of market
trends and cycles, most new investors
and even experienced traders still fall
prey each time a cycle comes around.
Since the stock market is traded by
rational people, cycles, and patterns
will be formed for the profit of some
and the loss of others. To avoid be-
ing caught off guard, it is essential to
know what the different phases of the
market cycles are and how to benefit
from them.

Despite the abundance of infor-

A Market trend is a tendency of fi-
nancial markets to move in a particular
direction over time. It is mainly caused
by external and internal environmental
factors which tend to be repetitive in
nature. During this trend, some secu-
rities or asset classes outperform or
underperform others because of their
correlation to the dominant forces at
play during that period.

In this article we present the key
factors we believe will drive an upward
trend and positive return in the local
equities market in Q2" 2023, citing
data from a 24-year study of the mar-
ket cycles at the Nigerian Exchange, as
well as analyze a few situations that
may weigh on the traditional trend in
Q1 2023.

Factors we believe will largely in-
fluence the NGX performance in Q2
2023 include:

1. Low and Attractive Entry Point
from Q1’ 2023 Levels

The month of March is usually
dominated by the mark-down of stock
prices to adjust for cash and/or bonus
dividend declarations. These mark-
downs force down the price levels and
by extension the general market, thus
providing a low entry point to inves-
tors and traders sometime around the

Month of April. Over the last 24 years,
the month of March has returned a neg-
ative 0.62% on average, posting nega-
tive returns for 14 out of the 24 periods
examined. Investors taking advantage
of this dip in price levels help to lift the
index in Q2.

2. Quality of Corporate Earnings
Released by Listed Entities

The stock market is widely regard-
ed as a leading economic indicator as
its performance is mainly determined
by the performance of the companies
and shares traded on the Exchange.
The health of these companies (where
listed entities across the different sec-
tors represent the economy as a whole)
reflects the health of the economy. Im-
proved corporate earnings and dividend
rewards to shareholders are naturally
well received by investors and the re-
verse also stands true. Despite the
headwinds we have recorded in recent
times, we are of the opinion that most
listed entities in the Banking, Oil & Gas,
Telecommunications, and Industrial
Goods space will record improved num-
bers. This will attract or keep players
invested in the equities market into the
second quarter.

3. Investors’ Reaction to Corporate
Earnings and Benefits Declared
The release of year-end results
of most listed entities with December
year-end usually flows into the market
at the tail end of the month of March,
as companies hurry to beat the 90-day
NGX result release deadline to avoid un-
necessary fines and classifications. So,
while the expectations for these results
largely influence investment decisions in
the first quarter (Q1), their actual dec-
laration moves the markets in the sec-
ond quarter. Reactions by the investing
public to the released numbers are eas-
ily mirrored by the performance of the
general market within the period.

4. Interim Dividend Decla-
rations

Selected companies, especially
among the Tier 1 banks are known to
reward investors for their half-year per-
formance. On the floor of the Nigerian
Exchange companies like GTCO, Zenith
Bank, Nestle Nigeria Plc, Access Bank
Plc, AXA Mansard, Custodian & Allied
Insurance plc, and recently Fidelity Bank
Plc are known to reward investors with
half-year dividend benefits. Although
the yields of these half-year rewards are
quite low, they add up to a handsome

annual return for mid/long-term inves-
tors in the market positioned at the low
entry levels recorded at the onset of the
second quarter.

One occurrence that will influence
the Q1' 2023 season is the general
elections slated for February 25th and
March 11th, 2023. The main concern for
investors, however, is the conduct of the
elections itself and not necessarily its
outcome. Safe, free, and credible polls
without violence and social unrest will
give the needed confidence for inves-
tors to continue investing post elections.
Given the widely touted “pro-market”

stance of the top three candidates, we
expect the market to respond positively
no matter the candidate who is eventu-
ally declared as winner. Although some
risk-averse investors would prefer to
play safe and wait on the sidelines until
the Federal and State elections are over,
we expect most investors to remain
invested while they observe develop-
ments in the political space.

We also note that the 24-year his-
torical period cited was dominated by
foreign investors in our market unlike

what obtains presently where their
participation is below 17%. Neverthe-
less, given that investors are rational,
the world over, and markets largely
maintain the same quarterly and an-
nual reporting timelines, we expect
this same pattern may prevail in other
markets with slight peculiarities.

In conclusion, we expect the tail
end of Q1' 2023 to witness a drop in
the NGX All Share Index as traders sell
down their positions and share prices
get adjusted for dividends declared.
This situation will force prices down-
wards generally and, in the process,
unearth new opportunities for specu-
lators and investors alike to re-enter
and position at attractive low-price
entry levels.

Historically, the months of April,
May, and June (second quarter) have
returned an average of 2.16%, 4.64%,
and 1.24% in the last 24 years. The
rise in this quarter of the year is what
gave rise to the popular market cliché
“sell in May and go away”, meaning
you should cash out at the peak of the
market because the market tradition-
ally is always at a high point around
the months of May and June.

24-Year NGX-ASI Average Monthly Return
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CELEBRATING DISTINGUISHED WOMEN OF SUBSTANCE INSPIRING THE SOCIETY POSITIVELY

LOla Akande: Delivery Quality Services to Lagos Citizens Through Ministry of Commerce

on. Lola Akande is a product of

Queen’s School, Ibadan. She holds

a Bsc in Botany from the University
of Ife (now Obafemi Awolowo University; a
Uaster’s degree in Public Administration
‘M. PA) with a bias for Public Policy from the
University of Lagos, Akoka, and also a Post
Graduate Diploma in Education (PDGE)
‘rom the same citadel.

Hon. Lola Akande is the current
Commissioner for Commerce, Industry and
Cooperatives, Lagos State.

SreatestPassion
[he greatest thing that has brought me this far

s my passion to serve humanity; to do my best
‘or the development of Lagos state both
yolitically and economically.

Women Role in Leadership Positions
Yes, women are really doing a lot to educate
ind empower other women and youths in

»rder to contribute to the society. For instance,

have once served as the Commissioner for

Women Affairs for 8 years. In that position, I
vas able to empower a lot of women, both
soung and old by training them in various
socations and handworks; backing it with
ools, machines, and cash. The same has been
lone by other women in politics.

[he inclusion of women in Leadership
yositions in public as well as private sectors
1as been enormous. We have about 30% of
vomen in governance be it at Local, State, or
“ederal levels. Some as Local Government
“hair persons or Chancellors, Deputy
Jovernor in some states, Senators and some
e serving as Legislators in both House of
Representatives and House of Assemblies in

sectors too, we have
women as Director
Generals, Chairmen
of Companies and
Presidents of
Associations and Big
Companies.

Yes, in years past,
marginalization was
rampant; but as
women have
continued to raise
their voices, we are
being heard. Men are
now adjusting to give
women chances.
Implementation of
the Affirmative

The implementation
of the Affirmative in
the country is
gradually taking shape and it may take a longer
time to be effective. The following are some of
the limitations that can be ascribed to the
seemingly slow progress in the ascendance of
a woman as the number one citizen in Nigeria:
RELIGION: Some religions frown at the idea
of allowing a woman lead a congregation or
making a woman the Head of a village or town
talk less of a country. SOCIETY: Our African
society does not permit a woman to be the
head. We believe that a man is the 'head' of a
woman. CULTURE AND BELIEF: The
African culture also militates against the
women, that their place is in the kitchen and so
they should take care of the home, their
husbands and their children.

This is a good
question. I will say
that it is by
determination and
encouragement from
my husband. It is good
that I am determined
to serve people and my
husband encourages
that. There are
sometimes that [ have
to leave home for a
while to attend to State
matters but thanks to
the advent of the
mobile phone, I am
able to contact home
and make sure the
home front does not
suffer. My family has
been very cooperative.
There are various strategies that I have put in
place to make sure that work, family, and my
social life are all intact and none has suffered
because of the other. God has been faithful in
this regard. He has been giving me the strength,
good health, wisdom and knowledge to carry
out my responsibilities perfectly.
Award of Excellence
Yes, it is true that The National Association of
Small and Medium Entrepreneurs (NASME)
Lagos chapter, honored me with an Award of
Excellence in 2022 for my support in Micro,
Small and Medium Enterprises (MSMEs) in
Lagos state. There is a special Trade Fair and
Exhibition which was put in place. It has been
staged for some years now. When I took up the

Cooperatives (MCIC), I introduced another
dimension to it. I looked for a bigger space (De
Blue-Roof at Lagos Television, Agidingbi,
Ikeja) as venue for the Exhibition to
accommodate more MSMEs; and introduced
raffle draws to pick winners in various
categories and prices were won by them. This
has been taking place for the past three years
now and the eighth edition will be coming up
by June-July 2023. So also, promotion of
indigenous products in Lagos state is
paramount and various programs and activities
are put in place by the Ministry to carry out
these mandates.

Programmes of the Ministry

The Ministry of Commerce has started
planning for a lot of programs and activities for
the year 2023 which includes: i. Organization
of MSMEs Exclusive Trade Fairs and
Exhibition. June-July 2023; ii. Participation at
Fairs and Exhibitions. Example: Lagos
International Trade Fair. November 2023; iii.
Cooperate Assembly Forum; iv. African
Industrialization Day which is to hold between
November-December, 2023; v. Lagos
Cooperative Day.

International Women’s Day Message

My message for Nigerian women as we
celebrate this year's International Women's
Day is to be focused, strong, and be up and
doing as mothers of the Nation. Women are to
advise men and they are to be the pillars of
support in their families. The era of women
staying at home simply doing chores and
waiting for their husbands to come home has
gone. Women must have something doing to
help and assist their home, husbands and
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Nigeria seizes 1,613 tons of pangolin scales in 2022

By Josephine Okojie

NIGERIA has seized a total
of 1,613 tons of pangolin
scales meant for illicit trad-
ing in 2022.

Abimbola Ani-
mashawun-Isafiade, OiC
of Nigeria Customs Ser-
vice Special Wildlife Of-
fice, made this known at
the Pangolin Conservation
Guild Nigeria symposium
to mark the 2023 World
Pangolin Day in Ibadan,
Oyo state.

Animashawun-Isafiade
said that Nigeria made
four seizures from illegal
wildlife trade in 2022, with
only three having pangolin
scales while adding that 14
persons — both Nigerians
and foreigners were arrest-
ed concerning the crime.

She identified the wide-
spread dearth of knowledge
about the mammal as a fac-
tor fuelling the illegal trade
in the country while calling
for collaboration among
stakeholders in combating
illegal wildlife trade.

“There is a need for
the coming together of all
stakeholders in, and with
unity of purpose to support
the implementation of Ni-

geria’s Strategy to Combat
Wildlife and Forest Crime
(2022-2026),” she said.

She also called for ca-
pacity building of security
operatives to improve in-
vestigative techniques.

Olajumoke Morenikeji,
a professor and chair of
the Pangolin Conservation
Guild Nigeria (PCGN), said
that the conservation and
protection of pangolins in
Nigeria is the collective re-
sponsibility of all citizens.

Morenikeji said that

poachers have turned to
Africa to supply tons of
pangolins to the Asian mar-
ket, and if left unchecked,
the mammal will go into
extinction.

“It is the most illegal-
ly traded mammal in the
world. This is due to the in-
creasing demand for their
meat, which is eaten as a
luxury dish in some parts
of the world and their scales
and other body parts which
are used in many tradi-
tional medicines,” Moreni-

keji who is also the regional
chair of the International
Union for Conservation of
Nature (JUCN) SSC Pango-
lin Specialist Group — West
Africa said.

“This high demand is
causing unsustainable lev-
els of poaching and illegal
trade, driving pangolins
to the brink of extinction.
Nigeria is both a source
and transit country for
pangolin parts, primarily
scales, which are trafficked
to East Asian markets, most

notably China,” she stated.

She called on all Nige-
rians to collaborate in the
quest to tame the illegal
pangolin trade in the coun-
try while highlighting the
works of PCGN in tackling
the illegal trade.

“We are a group of con-
servation experts from
broad disciplines of Zool-
ogy, Animal Science, Vet-
erinary Medicine and other
affiliated specialties. We
are involved in the conser-
vation of pangolins through
scientific research and the
creation of awareness of the
need for their conservation
at local, national and inter-
national levels.”

“Additionally, we con-
tinually rescue pangolins
from trade, rehabilitate
and release them to pro-
tected forest areas within
Nigeria.”

Also, Commandant Ada-
ralewa Michael Tayo of
the Oyo State Command of
Nigerian Security and Civil
Defence Corps (NSCDC)
said campaigns should be
carried to communities
across rural areas to drive
awareness.

He called for amend-
ments to the country’s

wildlife conservation laws
to better tackle current
poaching as well as protect
endangered species.

“Laws of wildlife conser-
vation should be amended
to better tackle the current
poaching trends and protect
endangered wildlife from
being consumed for food.”

Elijah Udofia, director
southwest zone, NESREA
called for a united front
against pangolin extinc-
tion in the country, noting
that the lack of specialist
rehabilitation units to re-
turn seized pangolins back
into the wild is a challenge
in the conservation of the
mammal.

The symposium, which
was done in support and
collaboration with the Fed-
eral Ministry of Environ-
ment, had Joseph Kruzich,
US Consulate public affairs
officer and Oliver Stolpe,
United Nations Office on
Drug and Crime (UNODC)
Nigerian representative
deliver speeches on the
importance of pangolin
and its conservation. They
also spoke on what the US
and UN are doing to stem
the tide of illegal pangolin
trade.

Nigeria’s 2022 agric growth hits lowestin 10yrs

By Damilola Odifa

NIGERIA’S 2022 agricul-
tural growth has hit its
lowest in 10 years, analy-
sis of data from the Na-
tional Bureau of Statistics
(NBS) shows.

Data collected and ana-
lysed for 2013-2022 by
the National Bureau of
Statistics (NBS) shows
that average annual ag-
ricultural output growth
slowed to 1.88 percent in
2022, its lowest rate in the
last decade.

Experts have attribut-
ed the slow growth record-
ed in 2022 to the devastat-
ing flooding incidents, the
Russian-Ukraine war, and
the worsening rate of inse-
curity across the country,
experts say.

“From the disruption
from the pandemic to the
Russia-Ukraine war to the
flooding incidents and es-
calating insecurity across
the country, crop produc-
tion for 2022 was badly
affected,” said Abiodun
Olorundenro, operations
manager, Aquashoot.

“Government inter-
vention for the sector also
declined in 2022 and the
combination of all these
impacted the food systems
negatively,” Olorundenro
said.

Russia’s invasion of
Ukraine has roiled global
markets due to massive
re-pricing of commodities
as aresult of supply chain
disruptions. Food prices
in Africa’s most populous
country have surged by
more than 100 percent
in 2022 over escalating
insecurity, surge in diesel
prices, and global supply
chain disruptions induced
by the war.

Ibrahim Kabiru, na-
tional president of the
All Farmers Association
of Nigeria (AFAN) also
commented on the floods
that destroyed hundreds
of farmland across the
country last year.

“While the slowed
growth in the sector is the
effect of the three threats
of covid-19, insecurity,
and incessant flooding, it
is even more so because
of the 2022 devastating
floods,” Kabiru said.

The floods in Africa’s
biggest economy (worst
in a decade) was majorly
attributed to the release of
water from the Cameroo-
nian Lagdo dam, which
affected Nigeria because
of its lack of flood defence
mechanism, such as the
Dasin Hausa Dam which
should have been built 40
years ago and would have

been able to cushion the
effect of whatever came
from Lagdo.

“Most of our members
greatly affected by the flood
are farmers who account
for 20 percent of the 5.1 mil-
lion registered MSMEs,”
said Abdulrashid Yerima,
president/chairman of the
governing council, Nigeria
Association of Small and
Medium Enterprises, inan
interview with Business-
Day last year.

Early in the year 2022,
BusinessDay did an analy-
sis of five key issues that
would determine Nige-
ria’s agricultural perfor-
mance in 2022 and it iden-
tified worsening issues
of terrorism/insecurity,
climate change, access
to agro finance, surge in
prices of key inputs, and
poor research funding.

Farming activities
have come under threat
in the middle belt region
and other regions in Ni-
geria due to the spread
and escalating insecurity
issues across the country.

On climate change,
analysts say Nigeria’s
agricultural production
is still largely dependent
on the rain-fed system,
which renders it vulner-
able to the adverse effects
of climate change.

Lack of access to ad-
equate financing by farm-
ers and other actors in
the sector has remained
a major impediment that
prevents investments in
basic farm inputs needed
to raise productivity and
sustain growth.

BusinessDay projected
that prices of key inputs
such as seeds, herbicides,
pesticides, fertilisers, and
agro machinery would be
the determinants of food
prices in 2022.

Also, stakeholders are
of the opinion that re-
search institutes saddled
with the responsibility of
developing technologies
and practices to improve
farmers’ yields per hectare
and ensuring food security
in Africa’s most populous
country have failed to im-
prove farm output.

In 2013, the sector
recorded a 2.94 percent
growth rate. In 2014, it
recorded 4.27 percent.

In 2015, 16, 17, 18, 19, 20,
and 21, the sector grew by
3.72 percent, 4.11 percent,
3.45 percent, 2.12 percent,
2.36 percent, 2.17 percent,
and 2.13 percent respec-
tively.

The sector recorded its
highest growth over the
last 10 years (4.27 percent)
in 2014.

Kogi reiterates support for
farmers to boost productivity

By Victoria Nnakaike, Lokoja

AS new farming season
approaches, Kogi state gov-
ernment has assured farm-
ers of its super support
to help boost agricultural
activities in the state.

Gabriel Olofu, commis-
sioner for commerce and
Industry gave the assur-
ance while declaring open
atraining workshop organ-
ized by the Nigeria Export
Promotion Could (NEPC)
for cassava farmers and
processors held in Lokoja.

Represented by Salifu
Ahmed, permanent secre-
tary of the ministry, com-
mended Governor Yahaya
Bello for deploying huge
resources into the develop-
ment of agriculture in the
last seven years in the state,
describing him as agricul-
ture friendly Governor.

He urged cassava farm-
ers and processors to form
cooperative groups to en-
able them benefit from Gov-
ernment grants

In her welcome address,
the state coordinator of
NEPC, Amina Abdulmalik
assured of the council’s
commitment to ensure its
continued collaboration
with cassava farmers and
processors to improve on
the Non-oil Export perfor-
mance in the country.

She pointed out that the
major objective of the mul-
tiplication and distribution
of the improved cassava
rapid multiplication CRM
stems was to establish an
improved cassava multi-
plication system and to
develop effective and sus-
tainable improved varieties
to farmers to help boost cas-
sava production in Nigeria.

In a paper presentation,
titled Rapid Multiplication
of cassava to solve low
multiplication ratio, the
resource person, Yakubu
Zubairu said the work-
shop was a follow up to
the previous work shop
on cassava production
multiplication and value
addition, noting that there
was need to train cassava
farmers on how cassava
stems can be multiply
into large quantity for in-
creased cassava farming.

While commending the
present administration
for committing huge re-
sources into agriculture,
urged the government, in-
dividuals and commercial
banks to inject more funds
into the agriculture sector
to increase production and
implored cassava farmers
whom were provided with
cassava stems to ensure
proper maintenance and
care.
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NPA bans terminal operators from
charging export to avert double charges

By Amaka Anagor-Ewuzie

THE Nigerian Ports Author-
ity (NPA) has stopped termi-
nal operators from imposing
charges on export boxes or
cargoes arriving at the ter-
minal for loading.

According to the NPA,
export cargo can only be
made to pay charges only
where requested explicitly
by Customs or other govern-
ment agencies in which case
appropriate and verifiable
documentation shall be pro-
vided by terminal operators.

In a recent tweet on its
Twitter handle @nigerian-
ports, NPA said the move was
in compliance with Execu-
tive Order 001 as it relates to
the Authority’s creation of
export terminals within the
ports.

Mohammed Bello-Koko,
the managing director of
the NPA, briefed terminal
operators and shipping com-
panies on the take-off of the
Export Processing Terminals
(EPTSs).

Bello-Koko listed the
charges that can only be col-
lected by Export Processing
Terminals including cargo
examination charge, Weigh
Bridge/ VGM charge, stuff-
ing charge, storage charge,
and extra service charge
when applicable.

“In order to ensure that
the operation of Export Pro-
cessing Terminals does not
conflict with existing service
lines of terminal operators
and shipping companies,
the Authority outlined the
charges that will henceforth
take place at the EPTs.

The Authority said it’s
at an advanced stage of inte-
grating the Central Bank of
Nigeria (CBN) Export Pro-
ceeds Form (NXP) to the Eto
electronic call-up system
requirements to eliminate
the ability of shipping lines

to deliver export boxes to
terminals without conclud-
ing the NXP requirements,
thus dumping such boxes at
terminals with its associated
challenges.

Recall that the NPA re-
cently licensed five private
sector firms to run terminals
solely dedicated to processing
export containers bound for
ports in Lagos, Apapa, and
Tin-Can Island.

The terminals are certi-
fied as pre-gates for all ex-
ports where export goods will
be sorted, inspected, certified,

sealed, and escorted by Cus-
toms to the port. When the
goods get to the ports, they
would nolonger be examined
by Customs.

BusinessDay understands
that the terminals are ex-
pected to support the NPA’s
efforts in creating the en-
abling environment that
will scale up Nigeria’s export
development initiative, while
the new directive on charges
not only helps to harmonise
the charges paid by the ex-
portersbutalso helpstoavert
duplication of charges.

L-R: Mohammed Bello-Koko, the managing director of Nigerian Ports Authority (NPA); Adenrele
S. Adesina, executive director of Finance and Administration; Onari Brown, executive director of
Marine and Operations, during the inspection of the ongoing rehabilitation of Tin-Can Island Port
Complex access road and completion of the concrete perimeter fencing of the Port.

Tin-Can Portfencing to
enhance security, enable

access control -

By Amaka Anagor-Ewuzie

AS part of its plans to re-
duce the rate of pilfering
and improve sanity with-
in the port premises, the
Nigerian Ports Authority
(NPA) has commenced
the concrete fencing of
Tin-Can Island Port in
line with the provisions
of the International Ship
and Port Facility Security
(ISPS) Code.

Speaking in Lagos
recently during the in-
spection of the perimeter
fencing projects at Tin-
Can Port, Mohammed
Bello-Koko, the managing
director of the NPA, said
it will keep individuals
who have no business in
the ports from coming in
and will help to enforce
the usage of automated
access control gates.

The NPA boss said
the fencing has helped to
ensure that fewer people
are in the port, and he as-
sured that NPA will keep
enforcing and restricting
entry into the port to only
those that have business
in the port.

Bello-Koko said the es-
sence is to secure the port,
not just for safety but to
also restrict entrance

NPA

because there are indi-
viduals that just wake up
in the morning and want
to come into the port with-
out any business.

He said it would also
reduce the number of
thugs, miscreants, and
pilfering in the port,
thereby creating an en-
abling business environ-
ment within the port.

Hefurther said thatthe
NPA has also increased
patrol on the waterway
using the recently ac-
quired security patrol
boats and is also working
with the Nigerian Navy
within the ports in Lagos
to increase patrol.

“We are working with
the NNS Beecroft but
there are parts of the port
along the waterway that
NPA felt should also be
fenced. But, if we can-
not fence the waterfront,
we continue to patrol it
and restrict access into
the port from the water-
side using patrol boats
and surveillance. Our
security men are up to
the task, and we will keep
giving them all the tools
that they need to improve
their communication,”
he said.

Workers to shut down ports over
unresolvedissues with govt, I0Cs

By Amaka Anagor-Ewuzie

THE Nigerian La-
bour Congress (NLC)
has given its backing
to the Maritime Work-
ers Union of Nigeria
(MWUN) to shut down
the nation’s seaports
over unresolved issues
with the International
0il Companies (I0OCs),
shipping companies, and
government agencies.
Joe Ajaero, president
ofthe NL.C, who gave the
support at the weekend
in Lagos when he visited
MWUN, asked the union
to write the ministries
of Labour and Trans-
portation and to issue
a two-week ultimatum
asking them to address
the identified issues.
Ajaero said the fail-
ure of the government
and other concerned
parties to act will lead
to shutting down the na-
tion’s seaports.
Pointing out that NLC
together with the union
will set up a picketing
committee that will crip-
ple the operations of em-
ployers that fail to adhere

to the law, he said the
union has been patient
enough having waited for
almost two years.

“The regulators can-
not be seen violating
the law. Write to them
and shut the ports for
refusing to resolve the
lingering issues and let
the ministries do their
work. We are ready to
give you a solidarity ac-
tion until the agreement
is obeyed,” he added.

Earlier, Adewale Ad-
eyanju, president gen-
eral of MWUN, said the
refusal of IOCs to comply
with government ma-
rine notice 106 of 2014
and extant stevedoring
regulations as well as
the government’s refusal
to pay aged seafarers’
monthly pension in spite

of court rulings have
been causing problems
for the members of the
union.

Adeyanju, who dou-
bles as the newly elected
deputy president of NL.C,
also said the refusal of
the government to re-
store registered onboard
ship gangway security
and tally men, issu-
ance of seafarers’ iden-
tity documents (SID)
by NIMASA as well as
the refusal of shipping
companies to negoti-
ate minimum standard
for workers as obtained
with dockworkers and
seafarers are among is-
sues facing by the union.

Adeyanju added that
the two weeks ultima-
tum will begin on Mon-
day, March 6th, 2023.

SIFAX Group appoints Ojeniyi Sky Capital
GMD, Omajuwa strategy director

By Amaka Anagor-Ewuzie

SIFAX Group Board has
approved the appoint-
ment of Bode Ojeniyi
as the group managing
director of Sky Capi-
tal Group, the financial
services subsidiary of
the Group, and Oliver
Omajuwa, the deputy
director of Strategy &
Operations for SIFAX
Group.

Prior to the new ap-
pointments, Ojeniyi
served as the group exec-
utive director of SIFAX
Group, while Omajuwa
was the general manager
of SIFAX Off Dock.

Ojeniyi is a financial
expert with about three
decades of professional
experience in the finan-
cial services industry.
He is expected to deploy
his wealth of knowledge
to direct and reposition
the Sky Capital Group
to become one of the
leading financial insti-
tutions in Nigeria and
globally.

He holds a Bachelor
of Science Degree and a
Master of Science Degree

in Agricultural Econom-
ics from the University
of Ibadan.

He also holds a Mas-
ter’s in Business Admin-
istration (Strategic Man-
agement) from Ogun
State University.

He is a fellow of the
Institute of Strategic
Management of Nige-
ria and the Institute of
Credit Administration
of Nigeria; a member
of the Chartered Insur-
ance Institute of Nigeria
(CIIN) and the Chartered
Insurance Institute (CII),
United Kingdom and an
Honorary Senior Mem-
ber of the Chartered
Institute of Bankers of
Nigeria (CIBN).

He has had previous
working experience with
Ecobank Nigeria, Access
Bank, and WAPIC Insur-
ance.

On his part, Omajuwa
is a graduate of Business
Administration from the
Ambrose Alli Universi-
ty, Ekpoma in Edo State,
and also holds an MBA
(Marketing) from the
Ladoke Akintola Uni-
versity of Technology

(LAUTECH), Ogbomo-
sho in Oyo State.

Omajuwa, who joined
SIFAX Group in 2006 as
a Marketing/Corporate
Affairs Officer, had risen
through the ranks oc-
cupying key positions
including head, Market-
ing & Corporate Affairs,
and general manager,
SIFAX Off Dock.

Prior to joining SI-
FAX Group, he worked
with Classic Beverages
- producers of the La
Casera range of bever-
ages as a pioneer Sales
Analyst; Air Separation
Nigeria Limited, manu-
facturers of medical and
industrial oxygen gas, as
Chief Marketing Officer
and Duraclean Gases
as Admin/Marketing
Manager.

He is a fellow of the
National Institute of
Marketing of Nigeria
(NIMN), a member of
the Nigeria Institute of
Public Relations (NIPR),
a fellow of International
Logistics & Administra-
tion (ILA), and amember
of the Nigeria Institute
of Shipping (NIS).
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Banks NPL fallsbelow threshold despite rising interest rates

Stories by Hope Moses-Ashike

THE Non-Performing
Loans (NPL) of Nigerian
banks has moderated be-
low the regulatory thresh-
old of 5 percent, despite
continuing increases in
the Monetary Policy Rate
(MPR) by the Central
Bank of Nigeria (CBN).

Banks’ NPL fell from
4.9 percent in September
2022 to 4.2 percent in De-
cember 2022 according to
data from the CBN staff
presented at the last Mon-
etary Policy Committee
(MPC) meeting.

To tame the persistent
rise in inflation rate, the
MPC of the CBN increased
the MPR for the fifth con-
secutive time by 100 basis
points to 17.5 per cent.

Many analysts and
stakeholders had feared
that the increases in the
monetary policy rate
would result in high NPLs.

According to Festus
Adenikinju, member of
the MPC, in his personal
statement, the various Fi-
nancial Soundness Indica-
tors (FSI) showed that the
banking systems remain
safe, sound, and resilient.

He noted that all the
FSIs were within the pru-
dential requirements and

compared well with com-
parator countries. NPLs
ratio fell from 4.9 percent
in September 2022 to 4.2
percent in December 2022.
Capital Adequacy Ra-
tio remained unchanged
at 13.8 percent. Return on
Equity (ROE) rose to 202
percent in December 2022
from 18.4 percent in Sep-
tember 2022. Total operat-
ing cost to total operating
income declined from 74.6
percent in September 2022
to 74.1 percent in Decem-
ber 2022.
He said all measures of
industry aggregates: as-

sets, deposits and credit
rose year on year. Total
assets of the banking in-
dustry grew by N14.36
trillion between end
of December 2021 and
2022. Similarly, industry
credit increased by N5.14
trillion over the same
period. In addition, total
industry deposits rose by
N7.08 trillion between the
end of December 2021 and
2022. In December 2022, a
total of 130,854 new cred-
its valued at N947.46 bil-
lion were granted to vari-
ous customers.

In her personal state-

ment at the last MPC
meeting in January 2023,
Aisha Ahmad, CBN’s dep-
uty governor in charge
of financial system sta-
bility, said the financial
system has provided sig-
nificant support for need-
ed domestic economic
resilience amidst global
shocks and remained
strong into 2023. Data pro-
vided by the Central Bank
staff indicated stability in
broad soundness indica-
tors and an unprecedent-
ed improvement in asset
quality, even as credit to
the private sector con-

tinued to grow. Capital
adequacy as of December
2022 was robust at 13.83
per cent, 383 basis points
above the regulatory min-
imum of 10 per cent. In-
dustry liquidity was also
strong at 44.10 per cent
over the same period and
supported by significant
cash reserve requirement
buffers available to pro-
vide liquidity backstops,
should banks require it.

According to her, Key
industry aggregates also
continued their year-on-
year upward trajectory
with total assets rising to
N73.59 trillion in Decem-
ber 2022 from N59.24 tril-
lion in December 2021,
while total deposits rose
to N45.50 trillion from
N38.42 trillion over the
same period. Total credit
also increased by Nb5.14
trillion between end of
December 2021 and end-
December 2022 with sig-
nificant growth in credit
to manufacturing, general
commerce and oil & gas
sectors.

“This impressive in-
crease was achieved
amidst continued decline
in non-performing loans
ratio from 4.90 per cent in
December 2021 to 4.20 per
cent in December 2022, “
she said.

She noted that the sec-
tor also benefited from
ingenious Initiatives such
as the naira redesign and
revised cash withdrawal
limit policies, all expected
to strengthen the banking
channel of monetary poli-
cy transmission.

The deputy governor
said the results of stress
tests showed resilience
of banks’ solvency and
liquidity ratios in re-
sponse to potential severe
macroeconomic shocks.
However, the Bank must
remain vigilant to proac-
tively manage probable
macro risks to the finan-
cial system arising from
spill over effects of global
headwinds and domestic
vulnerabilities, in view
of the financial system’s
strategic role in driving
sustainable economic re-
covery.

Whilst most central
banks are near the end of
their rate hike cycles and
may slow down the pace
of policy rate increases in
2023, they have signalled
intentions to maintain
a tight monetary policy
stance, in the resolve to
bringing inflation rate
down to their medium to
long term targets, said
Aliyu Ahmed, member of
the MPC.

Ecobank, Visa equip MSMES with
practical business skills

THE training programme
equips business owners
and entrepreneurs with the
requisite skills on starting a
business, how to better man-
age their enterprise and
make informed business
decisions It also seeks to
drive resilience and growth
via free, relevant, accessible
and credible online educa-
tional resources

Ecobank Group, through
its commercial banking
division and supported
by the Ecobank Academy,
has partnered with Visa to
provide micro, small and
medium-sized enterprises
(MSMESs) across Ecobank’s
footprint with access to
Visa’s Practical Business
Skills educational resource.

The online training
forms part of the Ecobank’s
MSME booster series and
offers online learning tools
for MSMEs seeking growth
as they prepare for the new
business year.

The course has been
specially designed to cater
for the needs of both sea-
soned business owners and
startups eager to take their
business to the next level.
Participants will learn
from key modules includ-
ing financial management,
how to promote a business,
managing employees, cre-
ating a business plan and
digitising their business

amongst others.

SMEs are at the heart of
Africa’s economic growth
where they provide up to
80 percent of the region’s
employment and are the
force behind a new middle
class, fuelling demand for
new goods and services.
The training course is part
of Ecobank’s mission to
help MSMESs sharpen their
business skills and make
an immense contribution
to the continent’s economic
fortunes.

While announcing the
partnership, Carol Oyede-
ji, acting group executive,
commercial banking and
deputy managing direc-
tor Ecobank Nigeria, said:
“MSMESs across Africa are
collectively critical to the
achievement of many of

the sustainable develop-
ment goals and that is why
we place great emphasis
on their up-skilling. We
are delighted to partner
with Visa on a training
programme that will help
them understand how to
get started, how to man-
age a business and how to
navigate the tough process
of building and growing a
business.”

“We are excited to con-
tinue to collaborate with our
partners in sub-Saharan Af-
rica to provide digital finan-
cial services and skills that
empower micro, small and
medium-sized enterprises.
The extension of Practical
Business SKkills through the
MSME Booster Series will
help to bridge the skills gaps
that exist among youth and
women and enable them to
take full advantage of the
digital economy.” said Carl
Manlan, vice president, in-
clusive impact and sustain-
ability Visa Central and
Eastern Europe, Middle
East and Africa (CEMEA).

Other similar initia-
tives run by Ecobank to
support SMEs included the
global skilling progamme,
collaboration with Micro-
soft, LinkedIn and GitHub
to up skill and equip SMEs
and their employees with
digital skills at the height
of the COVID-19 pandemic.

How TGl isintegrating rural
peopleinto the digital economy

TROPICAL General Invest-
ments Group (TGI) has ex-
plained why it entered into
a collaborative arrange-
ment with the Union Bank
of Nigeria Plc through its
company WACOT Rice
Limited to open bank ac-
counts for about 7,000 farm-
ers operating in rural areas
of Kebbi State.

The company said it was
to assist the farmers in be-
ing financially included
and relevant in the evolv-
ing digital economy.

TGI's Group Director
of Corporate Affairs, Sadiq
Kassim, disclosed this in
Abuja recently during a
panel discussion at the
just concluded seminar on
the digital economy with
the theme: “Promoting a
vibrant economy as a cata-
lyst for economic growth
in Nigeria,” organized by
the Nigerian Association
of Chambers of Commerce,
Industry, Mines and Agri-
culture (NACCIMA).

According to him, one of
the critical philosophies of
the TGI Group is to operate
within communities as a
partner for growth and de-
velopment.

Responding to the theme
of the seminar, he started
by saying “When we start
talking about digital this or

digital that, I wonder what
Abubakar Musa, a farmer
in Argungu, Kebbi State,
knows about digital.”

He described Musa as
the typical farmer whose
family business for genera-
tions is producing paddy
which is purchased by
companies such as WACOT
Rice. The paddy from Musa
is processed into rice by
WACOT Rice, but “Musa
doesn’t have abank account
because he doesn’t have a
National Identity Number
(NIN) and, therefore, he
can’t get a Bank Verifica-
tion Number (BVN). So, if
the company wants to pay
him for his paddy, it has to
pay in cash, as the banks
are also too far from him
even if he had an account.
There are thousands of
Musa in these communi-
ties” Kassim said.

Kassim said the com-
pany’s Outgrower Pro-
gramme has about 7,000
farmers who produce an
average of four tonnes of
paddy per hectare. At the
rate of N300,000 per tonne,
the company would need
billions of Naira to pay
farmers for the over 28,000
tonnes of paddy from just
five local government areas
in Kebbi State, where the
company is operating.

“We started our journey
to resolution by identifying
the root causes and then set
out to establish the strate-
gic alignments required to
achieve our aim. On the doc-
umentation leg, we worked
with Union Bank and part-
nered with the Ministry
of Digital Economy to set
up the NIN registration in
designated centers in their
communities, we also part-
nered with the various local
governments to assist gov-
ernment issued ID cards.

With all these in place
in the designated centres,
within a few weeks, they
were able to do the captur-
ing and opened bank ac-
counts for the farmers who
are now a part of the digital
economy.

“On the issue of access to
banks, for the farmers to get
cash for their daily activi-
ties, about 50 youths from
the four local governments
have been trained by Union
Bank to be able to use their
Union Direct app to provide
basic banking services in
their various communities.

“For us, this is another
expression of TGI Group’s
commitment to its philoso-
phy on backward integra-
tion and mutual collabora-
tions between us and our
communities” Kassim said.
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What Nigeria canlearn from Bangladesh’s
women-focused digital wages

By Bunmi Bailey

AFRICA'’S biggest econo-
my can take lessons from
other developing econo-
mies such as Bangladesh
whose wage digitisation
model in its garment sec-
tor is putting millions of
unbanked women into
the financial net, thereby
increasing the country’s
financial inclusion rate.

According to the latest
Global Findex report by the
World Bank, the percent-
age of Bangladeshi women
with bank accounts rose to
43.5 in 2021 from 35.8 per-
cent in 2017, while for men;
it declined to 62.9 percent
from 64.6 percent.

The percentage of Ni-
gerian women with bank
accounts also rose to 35
percent in 2021 from 27.3
percent but it islower than
the 56 percent of Nigerian
men who have bank ac-
counts.

“As a program officer
at the Gates Foundation,
I work with partners such
as HERProject to encour-
age financial inclusion in
Bangladesh, where wage
digitization has made im-
pressive strides towards
bringing women under the
formal financial umbrel-
la,” Snigdha Ali, program
officer, financial services
for the poor, Bill & Melinda
Gates Foundation saidina
recent article.

She said women’s digi-
tal account ownership in
Bangladesh increased by
seven over the past four
years, cutting one of the
world’s largest financial
gender gaps by a third.

“One big reason for this
gain is a push for digi-

tal wages in Bangladesh’s
Ready-Made Garment
(RMG) industry, leading
to exponential growth in
such payments after the
government’s COVID-19
response drew on the na-
tion’s vibrant ecosystem of
mobile money companies
to better reach workers
who did not yet have bank
accounts,” she added.

Before the COVID-19
pandemic in 2020, the Gov-
ernment of Bangladesh
and private-sector leaders
pledged to work together
to introduce digital wage
payments in the RMG in-
dustry. But the pandemic
fast tracked the pledge as
the lockdown measures
to curb the spread of the
COVID-19 virus closed fac-
tories, leaving millions
of workers without jobs,
money, or food.

“To ease this crisis, the
government offered low-
interest loans so garment
manufacturers could pay
their workers for three
months while factories

were closed, with one key
stipulation,” Ali said.

Arecentreport by HER-
Project, a multi-stakehold-
er collaborative initiative,
said Bangladesh has rec-
ognized the importance of
digitizing wage payments
in the garment sector, its
largest export industry,
and has the opportunity to
become a leader in trans-
parent and innovative la-
bour practices.

“More than half of Ban-
gladesh’s four million gar-
ment workers are women.
And because they are most-
ly young, less able to access
education, and unbanked,
the economic potential
of this pool of 2.3 million
workers has not tradition-
ally been recognized by
Financial Service Provid-
ers and the government,”
it said.

It said digital wage
payments have begun to
change this, and impact
data shows that women
workers are active and
integral to the economy.

“Of the 85,123 women who
participated in the HER-
project Digital Wages Pro-
gram across 64 factories,
one in two opened a mo-
bile money account and
one in five started saving
regularly.”

The report added that
the women conducted an
average of eight transac-
tions a month, including
sending person-to-person
remittances and buying
airtime for their phones.

Since the launch of the
Digital Bangladesh Vision
2021 in 2008, the govern-
ment has made significant
strides toward a digital
economy by implementing
a large number of projects
relating to digital technolo-
gies.

Bangladesh has
achieved remarkable prog-
ress towards the Digital
Bangladesh vision, said
Ruth Goodwin-Groen, man-
aging director at the Better
Than Cash Alliance.

“Digital transactions
have grown from five per-

cent to 20 percent in five
years, an impressive four-
fold increase. The coun-
try has also withstood the
impact of the pandemic by
digitally delivering social
safety payments, wages,
and stimulus packages to
citizens and industries,”
she said.

Anir Chowdhury, policy
advisor at Aspire to Inno-
vate (a2i) program added
that there are many areas
where we have already wit-
nessed remarkable adop-
tion of digital payments.

“As digital payments
ecosystem grows in scale
and complexity, its depen-
dence on infrastructure
increases commensurately.

“Weareleaving no stone
unturned to ensure that we
build a reliable and inclu-
sive digital infrastructure
that will serve as the foun-
dation on which digital
payments and services can
be built,” he said.

Last year, the govern-
ment released another Na-
tional Digital Payments
Roadmap (2022-2025). It
identifies 22 solutions to
build a safe, interoperable,
and inclusive digital pay-
ments ecosystem over the
next three years in prior-
ity sectors of RMG, retail,
agriculture, health, and
education.

“There has been a sea-
change in digitization in
Bangladesh. Smartphone
connectivity isnow univer-
sal. In this context, our new
national digital payments
roadmap gives clear steps
until 2025,” said Muham-
mad Mannan, Bangladesh’s
Minister of Planning.

This is significant be-
cause we want to achieve

the commitments made
under the Sustainable De-
velopment Goals. We want
our women to play arole in
the digital economy at par
with men,” he said.

A 2022 report by Better
Than Cash Alliance and
a2i projected that digital
payments could boost Ban-
gladesh’s annual GDP by
1.7 percent.

It said, “This means
adding $6.2 billion annually
to the economy. Of this,
53 percent will come from
digitizing just 30 percent
of micro-merchant trans-
actions in the retail sector;
45 percent from digitizing
credit disbursements in
the agricultural sector;
and the remaining from
scalingdigital wages in the
informal RMG industry.”

For other countries
looking to adopt the wage
digitisation model, the
HERProject recommends
that the various govern-
ments should incentivise
allfactories to switch todig-
ital payments (using incen-
tives such as tax breaks)
and consider developing
legislation to implement
wage digitization.

“Recognize and reward
factories that have pro-
vided digital financial capa-
bility training for women
workers. Reform national
identification processes
so that workers are not
required to return to their
home village to access pa-
perwork.”

And support women
workers to register on-
line as part of training and
via existing Union Digital
Centers and specialized
digital centerslocated near
factories.

Liquid Intelligent, Microsoft to deepeninternetaccessin Africa

By Bunmi Bailey

LIQUID Intelligent Tech-
nologies, a pan-African
technology group has an-
nounced a new collabora-
tion with Microsoft to
deliver internet access to
20 million underserved
people in Africa by the
end of 2025.

According to a state-
ment by the company,
the new collaboration will
initially target regions
that include but are not
limited to the Democratic
Republic of Congo, Tanza-
nia, and Zambia.

“Additionally, the part-
nership will allow for in-

creased proliferation of
high-speed connectivity
to the farthest parts of Ni-
geria, Kenya and South
Africa,” it said.

With a fibre backbone
of over 100,000 km across
the continent, Liquid is
uniquely positioned to
bring high-speed connec-
tivity to the remotest of
communities.

Nic Rudnick, group
deputy chairman at Lig-
uid Intelligent Technolo-
gies said access to high-
speed connectivity is no
longer a luxury, but a
necessity.

“With a fibre backbone
of over 100,000 km across

the continent, Liquid is
uniquely positioned to
bring high-speed connec-
tivity to the remotest of
communities.

“QOur vision is to create
a digitally connected fu-
ture thatleaves no African
behind, and this is just one
more investment from us
to realise the vision,” he
added.

Data from Internation-
al Telecommunication
Union show that roughly
2.7 billion people globally
remain unconnected due
to affordability issues.

Andrural areas around
the world are mostly dis-
advantaged, as traditional

telecom infrastructure
fails to go the final mile in
low-density regions.

Internet accessis afun-
damental right, enabling
economic opportunity and
development, Vickie Rob-
inson, general manager
at Microsoft’s Airband
Initiative said.

“This new collabora-
tion with Liquid Intelli-
gent Technologies builds
upon our existing collabo-
ration to catalyse econom-
ic growth and develop-
ment in Africa, enabling
us to accelerate our efforts
to extend high-speed inter-
net to a quarter of a billion
people by the end of 2025,

including 100 million in
Africa,” she said.

Microsoft’s Airband
Initiative partners with a
wide-ranging ecosystem
of organisations to design,
implement and support
programs that deliver
unique connectivity solu-
tions designed for local
communities and their
challenges.

This includes working
with broadband provid-
ers, local Internet Ser-
vice Providers, energy
partners, international
organisations and local
governments to deliver in-
ternet access in unserved
or underserved communi-

ties worldwide.

“While the acceler-
ated adoption of digital
technologies on the con-
tinent has increased ex-
ponentially, it has also
exacerbated the digital
divide in Africa, as none
of these technologies can
be optimally used unless
Africans have access to
high-speed connectivity,”
the statement said.

It added that these ef-
forts by Microsoft and
Liquid will play a critical
role in helping to secure
the future of Africans on
the continent, thus paving
the way for a true, digi-
tally inclusive economy.
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Pension:

What to know about equity contribution for residential mortgage

By Modestus Anaesoronye

THE National Pension Com-
mission (PenCom) on 23rd
September 2022 approved
the issuance and immedi-
ate implementation of the
guidelines on Accessing
Retirement Savings Account
(RSA) balance towards pay-
ment of Equity Contribution
for Residential Mortgage.

According to the Com-
mission, the approval is in
line with section 89 (2) of the
Pension Reform Act 2014
(PRA 2014), which allows
RSA holders to use a portion
of their RSA balance towards
payment of equity for resi-
dential mortgage.

Subsequently, the com-
mission released a list of 34
primary mortgage banks
to participate in the use of
the RSAs for residential
mortgage. The Pension Fund
Operators Association of Ni-
geria (PenCom) in trying to
enhance understanding and
public knowledge about the
pension mortgage guidelines
have answered a lot of the
questions bothering people’s
mind.

1.Whoiseligible? Anyone
with a Retirement Savings
Account (RSA) or Micro Pen-
sion Plan (MPP), provided
they are in active employ-
ment or self-employed.

2.Number of years to re-
tirement? You can apply
as long as you have at least
three years to retirement.

3.Couples can Apply:
Married couples can apply
but have to be individually
eligible.

4.Maximum Applicable:
The maximum that can be
used is 25% of the total man-
datory RSA balance at date
of application.

5.Voluntary Contribu-
tions: Yes, you can use some
or all of the contingent por-
tion of your voluntary con-
tributions to shore up what
is needed to make up your
equity contribution for your

residential mortgage.
6.Mortgage Lender to use:
That’s up to you to make
your own choice. However,
note that to qualify as a
mortgage lender under this
scheme, the company must
be licensed by the Central
Bank of Nigeria (CBN).
7.Qualifying for a mort-
gage loan: That is between
you and your lender. Your
PFA will get involved when
you have an offer letter from
a property owner and a li-
censed mortgage lender.
8.Hurdles to Consider: If
you joined the CPS or MPP
before July 1, 2019, you must
have your record updated
through the data recapture
program.
9.Do you need a Connec-
tion: All you need to do is to
approach your PFA directly
(not through a proxy) and de-
termine your eligibility cri-
teria, go through the process
and make your application.
10.Those who have ac-
cessed 25% of their RSA

after redundancy: Yes, you
are eligible, however, your
RSA must have received
employer and employee con-
tribution for a MINIMUM of
60 months (5 years) from the
date of first contribution. In
any case, your PFA should
let you know your eligibility.

11.Those who are retired:
Existing Retirees on CPS
and exempted persons under
the PRA 2014 shall not be
eligible to use their RSA bal-
ances for payment of equity
contribution for Residential
Mortgage.

Ibrahim Kangiwa, head of
Investment Department, Na-
tional Pension Commission
(PenCom), said for contribu-
tors under the Contributory
Pension Scheme (CPS) to
be eligible to use their RSA
balance for acquisition of
residential mortgages, he
must have contributed for
five years (60 months) cu-
mulative of employer and
employee’s mandatory con-
tributions.

He said the same thing
was applicable to the con-
tributors under the Micro
Pension Plan (MPP), adding
that married couples, who in-
dividually met the eligibility
criteria, were also eligible.

On authorised limit for
equity contribution that
qualifies a contributor,
Kangiwa put the maximum
allowed at 25 per cent of the
RSA balance, noting, “where
25 per cent of RSA balance is
more than equity contribu-
tion, the RSA holder can only
access the amount equiva-
lent to equity contribution
required.

“Where 25 per cent is not
sufficient for equity contri-
bution, RSA holder may uti-
lise Voluntary Contribution
(VC) in line with the Volun-
tary Contribution guide-
lines. “Where 25 per cent
is not sufficient for equity
contribution, Micro Pension
(MP) contributor may utilise
contingency portion in line
with MP guidelines.

“Where 25 per cent is
insufficient as equity contri-
bution, RSA holder shall de-
posit the difference with the
mortgage lender,” Kangiwa
explained.

Those exempted from
this initiative, according
to Kangiwa, include RSA
holders that have less than
three years to retirement;
existing retirees on CPS;
exempted persons under
the PRA 2014 and RSA hold-
ers who do not have both
employer and employee’s
mandatory contributions
for a cumulative minimum
period of 60 months.

Hesaid that equity contri-
bution was not for refinanc-
ing existing mortgage, out-
right purchase of property
and purchase ofland, noting
that the property shall be for
residential purpose only.

Kangiwa said the objec-
tive of the initiative was to
provide housing for first
time homeowners and im-
prove the standard of living

of RSA holders under the
CPS by facilitating their
ownership of residential
homes during their work-
ing life.

According to PenCom,
out of the 34 banks, 19 are
from Lagos, 7 from Abuja
and the remaining 8 are from
other states.

The mortgage lend-
ers from Lagos are Abbey
Mortgage Bank Plc; Brent
Mortgage Bank LTD; AG
Mortgage Bank Plc; Cent-
age Savings & Loans; City
Code Savings & Loans;
First Trust Mortgage Bank;
Global Trust Mortgage; Hag-
gai Mortgage; Homes-Base
Mortgage; Imperial Homes;
Jubilee-Life Mortgage Bank;
Lagos Building & Invest-
ment; Prudential Mortgage
Bank and Refuge Homes
Savings & Loans.

Others from Lagos in-
clude Resort Savings &
Loans; Safetrust Mortgage
Bank; STB Building Soci-
ety; Union Homes, Mayfresh
Mortgage Bank and Resort
Savings & Loans

Those from Abuja are
Aso Savings & Loans; FHA
Homes Ltd; First Generation
Homes; Infinity Trust Mort-
gage Bank; MDSL Mortgage
Bank LTD; Nigeria Police
Mortgage Bank and Plati-
num Mortgage Bank

The remaining are from
other states: Akwa Savings
& Loans Ltd and Mutual
Alliance both from Akwa
Ibom; Coop Savings & Loans
from Oyo State; Delta Trust
Mortgage Bank; Gateway
Mortgage Bank, Ogun State;
Jigawa Savings & Loans,
Jigawa state; Kebbi Stare
Homes, Kebbi State and Liv-
ing trust formally Omoluabi,
Osun State The mortgage
firms are divided into two:
national with minimum
capital requirement of N5bn
and state with N2.5bn mini-
mum capital. In all, 13 are
categorised under national,
while the remaining are 21
under state.

Guinea Insurance gets NAICOM
approval for agric products

By Modestus Anaesoronye

UNDERWRITING firm,
Guinea Insurance Plc has
secured the approval of the
National Insurance Com-
mission (NAICOM) to offer
agric insurance to farmers
in Nigeria.

The company said it has
begun plans to seal inter-
national partnerships, that
will enable it deliver value
and deepen penetration in
the country’s growing agric
space. Ademola Abidogun,
managing director/CEO,
Guinea Insurance said the
firm is being repositioned
to ensure value creation
and optimum returns to its
shareholders.

Abidogun, made the re-
marks at the Nigerian As-
sociation of Insurance and
Pension Editors’ (NAIPE)

first quarter 2023 CEOs Fo-
rum held in Lagos.

“We have a very robust
board and work force that
is made up of accountants,
lawyers and other profes-
sionals with a very strong
business experience work-
ing together to ensure we
are where we are today.”

Abidogun said the com-
pany has invested so much
in her staff training and
acquisition of technology,
adding that currently “we
have so many portals in-
cluding the Third Party Por-
tal which helps us in doing
our Motor Business. Motor
Business still remains the
biggest of our products and
we have partnership bro-
kers on that.”

According to him, “we
are also getting new busi-
nesses from brokers such

as Marine Insurance for ex-
ample. This segment is also
growing despite the fact that
there have been a lot of chal-
lenges in the areas of dollars
and importation. Our oil
and gas business portfolio
too has also picked up be-
cause people are very pas-
sionate about insurance.”
Abidogun said the Com-
pany’s portal for its Mo-
tor and Marine insurance
business is strengthening
their partnership with some
brokers which he said have
started patronizing them.
His words “The brokers
partnership, our new busi-
ness initiatives, our portal
that we have for Motor and
Marine insurances and
some business with govern-
ment agencies combined to
ensure that we are getting
value for our shareholders.”

Insurers see strike, riot, protest push up risks for businesses

By Modestus Anaesoronye

BUSINESSES are increas-
ingly witnessing the impact
of protest movements and
civil unrest on their opera-
tions, a trend that is forecast
to grow

A new report by Allianz
identifies five factors likely
to power ongoing incidenc-
es of political violence activ-
ity around the world

Strikes, riots, and civil
commotion racked up
$12bn of losses for busi-
nesses and institutions
from just six major inci-
dents in recent years. In-
surance claims from South
African riots in July 2021
cost $1.9bn