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I can’t believe how the year is 
running. It seems like yes-
terday when we said Happy 
New Year, now we are al-
ready in April celebrating 

Easter…indeed, how time flies!

I had a very captivating conversation 
with our cover personality for this 
week. Her determination to succeed 
at whatever she does, despite the ob-
stacles, is truly commendable. In the 
tech sector where there aren’t many 
women, she is one of the few shinning 
the light. Her name is EBELE UDOH, 
and she is using technology to disrupt 
fashion innovation in Africa. Her in-
terview explains further.

It is the season of Easter and we have 
an Easter poem for you. We also teach 
you how to make some special Easter 
recipes courtesy ImmaculateBites, we 
tell you where to get those stunning 
outfits from Moofa Designs that are 
guaranteed to make heads turn, and 
we also share on how you and your 
children can enjoy colouring those 
Easter eggs. You see that we definitely 

have you in mind this Easter?

On Tweets From Twitter Streets this 
week, we bring you tweets from the 
reaction of different people around 
the world on the death of the inspi-
rational gospel singer who lost her 
life to domestic violence. Quite a dis-
heartening story I must say, but there 
are lessons to learn. Bottom line is that 
you do not deserve to be in an abusive 
relationship. Seek professional help on 
way forward but most importantly, do 
it for you, stay alive for you and your 
children too.

Other stories we have for you include: 
Take The Shade Off Of Your Light, 
Choosing Growth Over Instant Grati-
fication and Marriage Is Not Always A 
Bed Of Roses, The Roses Come With 
Thorns Too.

Once again, Happy Easter! Let’s not 
forget the real reason for this season.

Associate Editor, BusinessDay 
kemi@businessdayonline.com

Designed by Ayeni Aderemi
aderemi.ayeni@businessday.ng
0703 435 2828
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Ebele is an award winning Entrepreneur and a disruptive force in 
Africa's Tech and Fashion industry. Named "Entrepreneur of  the 
Year" 2019 at the Eloy Awards, a renowned platform that cele-
brates women making impact and driving change in their sector, in 
2016 she founded African Designers Mall (ADM), an e-commerce 
platform that provides Fashion and Art Entrepreneurs an access 
to the global market with the tap of  a button. ADM is fondly 
called the “Farfetch of  Africa” and it exists for the expansion and 
promotion of  Africa’s fashion and Art industry using technology.

She believes in empowering individuality. Her mission is to create 
a global technology platform for premium fashion and Art, con-
necting creators, curators and consumers from Africa to the world.

Ebele is also the Creative/Artist Director for ADM PROJECTS, a 
made in Africa, sustainable and artisan-driven fashion brand. She 
has a passion to create and uses the platform to empower and im-
prove the standard of  living of  artisans through raw hand paint-
ings designed on clothings which are sold across the world.

In 2017, she became the youngest ambassador for Origin Africa, 
the biggest trade show in Africa. Her role was to drive and upscale 
the micro and small business sector across African Countries by 
positioning them for global visibility.

Ebele Founded BrandBox Africa in 2019, a Technology company 
that is driving digital inclusion in Africa by helping small busi-
nesses use tailored digital solutions effectively so that they can 
reach their target market online, increase their revenue and easily 
build a customer base and save on-the-go.

Ebele gives back to the community through her NGO called My 
AFRICA PROJECT. Here, she works with action-driven youths 
to cause change one project at a time in their direct environment.
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WE HAVE 
SUCCESSFULLY BECOME 
AFRICA’S PREMIUM 
MARKETPLACE WITH 
OVER 10,000 MONTHLY 
SUBSCRIBERS
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WE ARE ON A 
MISSION TO 
CHANGE THE 
NARRATIVE THAT 
AFRICAN BRANDS 
ONLY PRODUCE 
INFERIOR GOODS
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Share with us on your memories of growing up

I grew up in a family of 5 siblings. My dad is a med-
ical doctor and my mum is a nurse. Both my par-
ents made a remarkable impact in my life growing 
up. Their training and guidance made me excel 
not just in academics, but also sports, socials and 

leadership roles which made me win awards as a young stu-
dent. I am also grateful that my parents allowed me to expe-
rience independence at a young age. Let me tell you a story. 
After high school, we were all expected to stay at home for 
some months to prepare for and write JAMB but that wasn’t 
all I wanted to do. I needed to make my own money because 
dad's weekly allowance wouldn’t cover my extra wants. I de-
cided to pitch my teaching skills to my Aunty who owned a 
primary school close to home and guess what? She gave me 
the job after I convinced her that I was going to transform 
primary 4C to become the best graduating class. The pu-
pils believed the intelligent students were put in 4A and 4B 
classes. Well, this was correct, but Ebele, now the youngest 
and ‘flyest’ teacher in town, was going to change that notion 
and yes, I did it graciously, plus every pupil wanted to be in 
my class.

I loved to teach, I earned a good salary and often brought 
treats and gifts for my pupils who improved on their grades. 
Aunty Ebele was the best! The parents wanted to meet me to 
understand how I impacted their kids in just a few months. 
It was an emotional event during my send-off party.

Understanding my pupils, finding best tactics to use to help 
them learn faster, speaking positive words to them, believ-
ing in them and celebrating their small and big wins are ex-
periences I would never forget because helping those kids 
helped me personally too. It really shaped the Ebele that you 
see today.

In what ways are you disrupting Africa's Tech and 
Fashion industry?

 

First of all, Africa is the future and as a company, ADM is 
disrupting and leading fashion innovation using technology 
in Africa. I founded African Designers Mall, an innovative 

e-commerce platform that connects African creators and 
curators to customers around the world with just the tap of 
a button while giving buyers a unique shopping experience.

Our technology platform is powered by a structure that 
allows African fashion and art designers to own a secure 
online store on ADM to showcase and sell their products 
from anywhere they might be to customers globally thereby 
increasing their revenue while reducing their operational 
cost of running a brick-and-mortar store. ADM is fondly 
called the FARFETCH OF AFRICA since we are focused on 
promoting well finished premium products made in Africa. 
Soon, ADM will be expanding to house more international 
luxury brands on its platform. We are using the power of 
technology and retail to solve social and economic prob-
lems within our community.

Share on founding African Designers Mall (ADM) 
and what it stands for, including success story so far

African Designers Mall (ADM) started from a personal 
struggle about 5 years ago when my friends and I were try-
ing to shop our favourite African brands online but there 
were little or no ways to achieve this. So I decided to create 
a platform that will be a digital hub for premium African 
brands to retail their products with a tap of a button to the 
world. ADM has addressed the problem since then.

The main goal is to connect shoppers to unique African 
brands through a single storefront that offers a seamless lo-
gistical experience for both shoppers and sellers.

ADM has become Africa’s most innovative e-commerce 
company with growing product listings from premium 
brands.

We have successfully become Africa’s premium marketplace 
with over 10,000 monthly subscribers.

ADM recently partnered with WISH, the most downloaded 
fashion app globally. This partnership will help us expand 
our customer base while promoting African brands to new 
markets.

What role does technology play in Africa’s fashion 
and art industry?

In simple terms, the covid pandemic has shown us why 
technology is the way to go in these times. Today, fashion 
technology is growing at a faster pace than ever. Now we 
have robots that sew and cut fabrics, AI Technology that 
predicts style trends and these clothes are worn in virtual 
reality.

These new innovations show how technology is automating, 
personalising and speeding up the fashion space. Technol-
ogy opens us up new markets and brings the ease of doing 
business securely across the world.

Currently, we are experiencing an evolution in fashion run-
way. The virtual fashion week experience involves shows 
that can now be experienced anywhere, and aren’t limited 

BRANDBOX AFRICA WAS FOUNDED 
FROM THE VISION TO DIGITISE AFRICAN 
BUSINESSES
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to traditional runways. They involve elements of fiction 
and just as importantly, can give viewers a much closer 
look at fabrics and patterns, combining the best of salon 
and runway presentations.

Africa's fashion and art industry must embrace technol-
ogy in order to thrive in an increasingly global digital 
economy.

Tell us about your mission to create a global tech-
nology platform for premium fashion and art

Africa has one of the most intriguing creative communi-
ties and our mission is to share this talent to the world to 
see, feel and own, driven by innovative technology.

The problem we are faced with is such that many artists 
and designers in our continent have little or no access to 
technology platforms and channels to reach customers 
across the world.

With African Designer Mall’s global marketplace, fashion 
and art brands can now be accessed globally.

It’s intriguing when we get feedbacks from customers in 
Australia, the US, Kenya and so on, expressing how excit-
ed they were to receive their orders with such great qual-
ity of finishing that have exceeded their expectations. The 
most beautiful part is they tag us on social media to show 
us how they have styled their favourite Africa brand.

Share more on ADM PROJECTS, conception to 
implementation and journey so far

ADM Projects is an artisan driven sustainable fashion 
brand that empowers artists through art innovated into 
clothing.

Unlike the Western world, Nigerians are not big on art 
collection. With this renowned challenge, you find a 
number of artists living below standard and unsure of 
their daily needs. To improve this situation, ADM Proj-
ects was founded to partner with these artists across Ni-
geria by giving them the opportunity to paint on clothing 
designed by us. So far, we have created several collections 
that are retailing on africandesignersmall.com and other 
international platforms.

ACCESS TO CAPITAL HAS LONG BEEN 
REGARDED AS ONE OF THE MOST 
SIGNIFICANT CHALLENGES FACING 
ENTREPRENEURS ACROSS AFRICA
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What are your personal and professional challenges?

Having a business in Africa is amazing but the challenges come 
when lots of businesses do not understand major factors that af-
fect the success of running an online business such as quality as-
surance, branding, delivery timeline and customer experience. 
There are many African brands out there that we would love to 
show to the world but the lack of these vital factors is a huge 
challenge to on-boarding them on ADM to sell.

Currently, we are working on starting trainings that will be fo-
cused on educating and equipping African creators with the 
best skills to tackle this challenge. We are on a mission to change 
the narrative that African brands only produce inferior goods

Explain in details how you are using the platform to 
empower and improve the standard of living of artisans

ADM Projects is a wearable art brand, we partner with low 
earning and talented artists who barely make a living using their 
craft by letting them express and show their talent to the world 
by painting on each collection we design. Through this partner-
ship they make money from each sale, which drastically helps to 
improve their standard of living, while providing a better living 
condition for their families.

We just launched a platform called PROJECT CREATE where 
we search and find creative Africans. This helps us to build a 
creative community that shares raw talent from Africa to the 
world. We recently just discovered a family called EBUN & 
PIKIN. Their story follows the artistic journey of an incredi-
ble Nigerian family of 9. Ebun, her husband and their 7 chil-
dren. Together, they create beautiful pieces of arts by intricately 
threading Ebun’s designs using vibrant African silk thread on 
canvas.

Ebun and her family use thread to express the African culture 
and heritage and now customers globally are able to find and 
buy their art on africandesignersmall.com. The earnings from 
these sales helps to improve the standard of living of Ebun and 
her family.

Tell us more about Origin Africa

In 2017, I became an ambassador for Origin Africa under the 
leadership of Belinda Edmonds. Origin Africa is the biggest 
trade show in Africa. It is the largest Pan-African cotton, textile 
and apparel event in the region and is profiled to raise awareness 
of Africa both as an investment and as a sourcing destination. 

The event highlights the creativity and innovation of the African 
cotton, textile and clothing industries, with a specific focus on 
business, trade and investment both regionally and internation-
ally while capturing the spirit, style and innovation of modern 
Africa.

During this tenure, my role was to drive and upscale the micro 
and small business sector across African countries by position-
ing them for global visibility.

We worked with NEPC and the Ministry of Trade to create 
more opportunities for micro businesses in Nigeria to upscale 
their brands by exposing and attending the master classes pi-
oneered at the Origin Africa Trade Shows done yearly. These 
classes were hosted by top international experts in the global 
fashion industry.

Share on founding BrandBox Africa?

Brandbox Africa was founded from the vision to digitise Afri-
can businesses. We help businesses use tailored digital solutions 
effectively so that they can reach their target market online, in-
crease their revenue and easily build a customer base on-the-go.

One of the major challenges I have encountered while building 
Brandbox is access to capital. This has long been regarded as one 
of the most significant challenges facing entrepreneurs across 
Africa. The challenge is even more acute for tech start-ups, 
which are typically light on physical assets and cannot easily 
access capital from traditional sources. Nonetheless, Brandbox 
has bootstrapped so far and in a few months, our mobile app 
will be launched and within 5 minutes, a business owner can 
own a website, a mobile app, upload products, sell to millions of 
customers globally, get paid instantly, ship orders on-the-go and 
save for rainy days, all with the tap of a button. It’s a B2B sub-
scription based service. A mobile app that can be downloaded 
and used by business owners across Africa.

Do we have enough women in the technology space?

We all know that tech is a heavily male-dominated environment, 
and the number of women in senior roles is still shockingly low. 
Statistics show that women are vastly underrepresented in tech.

In Africa's tech industry, women constitute only 30% of profes-
sionals. In the UK, only 5% of leadership positions in the tech-
nology industry are held by women and in the United States, 
women hold only 25% of all jobs in the tech sector.

STATISTICS SHOW THAT WOMEN ARE 
VASTLY UNDERREPRESENTED IN TECH

THE TECH INDUSTRY HAS LONG BEEN A 
MALE DOMINATED WORLD BUT AS WE 
ENTER A NEW DECADE, IT IS TIME TO 
LOOK AT THE POSITION OF WOMEN IN 
TECH
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AFRICA IS THE 
FUTURE AND 
AFRICA MUST 
WORK.



Women’s Hub11 BUSINESS  DAY

I believe there are things we must do to get more women into 
tech. Firstly, we need to stop gender stereotyping. Girls in sec-
ondary schools should be encouraged to not just choose art-
based subjects but be intentionally guided on the need to also 
consider STEM subjects. Oftentimes, teachers and parents 
make subconscious stereotypes about girls and boys in relation 
to subjects such as science, technology, engineering and math-
ematics. Clearly, this has an impact as women progress through 
their career, if only they had the choice to experience both and 
make their decisions on their own. Teachers and parents, ac-
tively or subconsciously, often discourage them from choosing 
STEM subjects. Another factor would be encouraging more fe-
male mentors. Mentors are motivators and people we look up 
to guide us on a chosen path. Subconsciously, we look to others 
for examples of what we aim to do ourselves. If someone has 
done it, then we think, ‘maybe I can do it too’. It’s no surprise 
that research has shown that if your father was a lawyer then 
you are 5 times more likely to become a lawyer also. If we aren’t 
seeing women in positions of authority in the tech sector, then 
women at the beginning of their careers don’t have role models 
to follow.

Companies need to start looking at how they can build more 
mentorship programs, linking up senior women with junior 
counterparts, and making it worthwhile for both parties. This 
also links in to more companies selecting women for manageri-
al positions so they can coach and develop their teams and be a 
role model to other aspiring managers. 

How important is technology in today’s world?

We cannot deny the fact that technology has played and still 
plays major roles in society today. It has become an integral part 
of our daily life. Technology affects the way individuals com-
municate, learn, and think. It helps society and determines how 
people interact with each other on a daily basis.

Technology has boosted every industry. Businesses have grown, 
and it has created more employment opportunities. I mean, 
look at the fashion industry and how technology is disrupting 
the industry.

 Where did the passion for technology spring from and 
how are you maintaining the drive?

My background is Economics but I developed an interest in tech 

during NYSC when I worked as a back-office analyst in Etisalat 
after which I worked in another Tech company where I studied 
and analysed the software and hardware solutions used by fi-
nancial sectors and oil & gas companies.

These work experiences helped me to understand the possibil-
ities of using technology. Furthermore, when my friends and 
I had the challenge of shopping African brands online while 
overseas, my solution to the problem was creating an online 
store that would house diverse African brands all in one place 
with a seamless shopping experience.

Innovative ideas are the juices that have been maintaining my 
drive. My team and I find innovative ways to improve our ser-
vice offering, user experience while creating a global communi-
ty for African premium brands.

Tell us about My Africa Project (MAP)

My Africa Project (MAP) is a non-governmental organisation. 
MAP is driven by a single goal; to do our part in empowering 
communities and give hope to one African at a time through 
education, poverty eradication, income generating activities, 
youth empowerment and women empowerment.

MAP empowers Africans to effect change in their communi-
ties. Our Mission is to work with action driven volunteers who 
would become agents of change, hence the positive coercive 
force needed in the African continent. Our 2022 focus is to in-
crease the number of women in tech. We intend to close this gap 
through Tech education, funding, career coaching and mentor-
ship.

What day in your life is it that you cannot forget and 
why?

I cannot forget the day I made the decision to leave my well-paid 
job to pursue my dream of becoming an entrepreneur. That was 
a remarkable decision that changed everything.

Final words

Africa is the future and Africa must work. This has been the 
reason behind any business that I have founded so far and so 
shall it be. Thank you!

I CREATED AN ONLINE STORE THAT 
WOULD HOUSE DIVERSE AFRICAN 
BRANDS ALL IN ONE PLACE WITH A 
SEAMLESS SHOPPING EXPERIENCE

IF WE AREN’T SEEING WOMEN IN 
POSITIONS OF AUTHORITY IN THE 

TECH SECTOR, THEN WOMEN AT THE 
BEGINNING OF THEIR CAREERS DON’T 

HAVE ROLE MODELS TO FOLLOW
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INNOVATIVE IDEAS 
ARE THE JUICES 
THAT HAVE BEEN 
MAINTAINING MY 
DRIVE
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Take the
Shade Off

of Your Light!
B Y  G L A D Y S  A G W A I

“Always let your inner light shine.  
By doing so, you not only light a path for yourself, but also 

light a way for others.” Donald L. Hicks

O ne of your greatest fears is your fear of being 
visible hiding your true self. You may view be-
ing visible as becoming too much or attracting 
unwanted attention. You may fear rejection or 
not being accepted by others. Has society con-

vinced you that fitting in is the safest path? You put a shade over 
your light to make it convenient for others allowing them to 
shine while your light is dimmed. Both lights can shine bright! 
Having something for yourself does not mean you have to take 
from someone else. There is enough in the universe for every-
one. But you have put a shade over your light so often that you 
now believe it is like a hat wearing it every time you go out as if 
it is a complementary accessory. 

“This little light of mine, I’m going to let it shine” is a popular 
gospel song from my youth that I love to this day. Light is energy 
and everyone has their own energy unique to them. Your light 
resonates from within you and the is light felt and seen by oth-
ers when you interact. Before you even speak, your inner light 

is communicating with the light from others. Remember your 
light is energy and your light is felt even when you choose to 
dim it. Light allows things to grow and allows us to see. Light 
is life itself! The experience of your light can bring to you and 
other people feelings of security or insecurity. Fear of rejection 
by others can be a trigger when you are threatened by the expo-
sure of your light, or the light of others are too bright. To allow 
your inner light to shine at its brightest and your light not be 
hidden, you must:

 • Accept and recognize that your inner light is real and wait-
ing on you to discover, unleash, take ownership, and leverage 
it. You must bring it out of hiding to understand the blessing of 
your unique gifts to the world and how to use them in a way that 
brings you fulfilment and sustained joy. 

 • Provide a safe space for your inner light to be released and 
nurtured. This helps you become more confident and intention-
al for your inner peace and the peace of others. Let go of your 
fears of exposure and stand in your power.
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 • Be relaxed and in the present moment to feel and be 
in touch with your inner being. You do this through prayer, 
meditation, breathing, or experiencing nature. Always 
moving at lightning speed will keep the shade over your 
light leaving you disconnected. 

 • Practice seeing opportunities for growth to express 
your light, true self, and being. Removing the shade from 
your light can at times be effortless. However, other times 
you must be intentional when removing the shade. Be guid-
ed by your light and not your stress. 

Be careful of those who have not found, nurtured, or ac-
cepted their light. They may want to extinguish, contain, 
and push your light out of sight. Have you experienced in 
your moments of shining your light bright that someone 
threw darkness on your light? How have you defined your-
self by that experience? These experiences can come from 
spouses, family and friends, clients, co-workers, managers, 
and leaders. Remember the words of Marianne Williamson 
noted below in her poem, “Our Deepest Fear.” Is your deep-
est fear your light or power? Do you fear not being accepted 
by others? Is that why you have put a shade over your light? 
Remove the shade and do not allow yourself or others to 
dim your light! Become fearless and shine bright to be your 
true and authentic self to align with your core being! This 
will bring you and others peace, fulfilment, and joy!

OUR DEEPEST FEAR by Marianne Williamson

"Our deepest fear is not that we are inadequate.

Our deepest fear in that we are powerful beyond measure.

It is our Light, not our Darkness, that most frightens us.

We ask ourselves, who am I to be brilliant, gorgeous, tal-
ented, fabulous?

Who are you not to be?

You are a child of God. Your playing small does not serve 
the World.

There is nothing enlightening about shrinking

So that other people will not feel unsure around you.

We were born to make manifest the glory of God that is 
within us.

It is not just in some of us; it is in everyone.

As we let our own Light shine,

We consciously give other people permission to do the 
same.

As we are liberated from our own fear,

Our presence automatically liberates others."

Gladys Agwai spent 30 years as a corporate execu-
tive leader within IBM in the US, Nigeria, Ghana, 
and Kenya. Her leadership experiences spanned 
across multiple functional areas, such as, Sales, 
Marketing, Financial, and Operations, key indus-
tries in Public Sector, Banking, Telecommunica-
tions, and Small Medium Enterprises, and cul-
tures. She received multiple top leadership and 

sales awards throughout her career. She was sought 
out for an IBM Executive Loan program where she 
spent seven years working with the Committee for 
the Olympic Games with game changing thought 
leadership on its resource strategy that was im-
plemented for future Olympic games. She is the 
Founder & CEO of Ignite Within.

Gladys Agwai can be reached at ignitewithin.org.
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“B abe, how 
you dey? 
I’m al-
most at 
your gate 

to pick you up, please call the securi-
ty.” Ruth was excited as she approached 
Ireti’s house. She had looked forward to 
this outing for a very long time, had told 
her friend to get ready to accompany her 
somewhere and she wanted it to be a sur-
prise.

After the exchange of pleasantries, Ireti 
began to ask Ruth about their destina-
tion but got no answers. She was so hap-
py for Ruth, who had just won a big busi-
ness grant to expand her business. Ruth 
had invested so much time, effort, and 
money into her start-up and it was just 
so beautiful to see how far she had come. 
She was beginning to reap the fruits of 
her labour and her business had rightly 
positioned itself as one of the brands to 
reckon with.

They arrived at an imposing duplex 
housing ‘ExtremePosh Luxe Fabrics.’ Ire-
ti looked surprisingly and questioningly 
at Ruth who smiled rather smugly. 

Ruth knew exactly what was going on in 
Ireti’s mind but she did not really care. It 
was time for her to spoil herself big time. 
Instagram people were tensioning her 
too much and it was beginning to look 
as if she did not have money. Even peo-
ple that she was doing better than were 
releasing new clothes steadily on the 
Gram and getting featured in the hottest 
lifestyle magazines as style icons and she, 
who had been one of the trendiest dress-
ers in the Lekki axis was conspicuously 
absent. She needed to make a statement 
so that people would not think or say she 
was broke.

Ireti was surprised when they arrived 
at the luxury fabric shop but decided to 
play along and see what her friend was 
up to. She had thought that Ruth was 
taking her somewhere for a fine dining 
experience to celebrate the great news of 
winning a grant but this was way off what 
she’d expected.

There was a gourmet coffee located in the 
same premises as the fabrics shop and 
Ireti literally pulled her friend in there. 
“What’s this about, Ruth? What are we 
doing to do at ExtremePosh? I hope it’s 
not the business grant money you are 
about to go and blow. You applied for 
that grant to solidify your operations and 
expand into new stores. What does our 
visit here have to do with that?’’ 

Ruth became literally deflated as her 
friend launched these questions at her. 
Just a month ago she’d still been boot-
strapping and praying to win the grant. 
After the money arrived, she suddenly 
remembered how hard she had worked 
and all the things she had seen other 
people buy, and how left behind it all 
made her feel. She explained all this to 
Ireti. She wanted to trend like others 
and pepper people too, why couldn’t her 
friend just understand this? She was sure 
that she would get money back somehow 
to still proceed with her business expan-
sion project.

Ireti hugged Ruth and smiled. She re-
membered when she also wanted to be a 
fashion trendsetter and how her savings 
had gotten rapidly depleted such that she 
was not able to keep up with her invest-
ment commitments. It was her Uncle 
who had spoken sense into her and she 
knew that she had to do same for Ruth.

“I know you deserve a break but you're 
about to do this for the wrong reasons, to 
please people. You have absolutely noth-
ing to prove, and trust me the people that 
matter the most love you with no strings 
attached. Why don’t we delay your re-
ward for six months so that you can use 
this grant for the right purpose?”

Ruth listened to her friend and grew her 
business instead of spending to keep up 
with the Joneses. Within six months, her 
business had expanded and she was able 
to give herself a sensible bonus because 
she deserved it and not to pepper or ten-
sion others.

Adult peer pressure is subtle and can be a 
threat to contentment, growth and prog-
ress if not properly handled. Delaying 

gratification, having accountability part-
ners and a strong self-esteem can help to 
overcome this. Cheers!

. 

Dr Agility Obi-Ihesie (Dr 
Purejoie) is a Consultant Pa-
thologist, Entrepreneur, Life 
and Personal growth strat-
egist, and wholesome living 
advocate. She is the Founder 
of Dr Purejoie Skincare, a safe 
ethical skincare brand in Nige-
ria, and Dr Purejoie Consult-
ing where she helps individ-
uals gain clarity and develop 
strategies for personal growth, 
relationships, and healthy 
wholesome living.

She holds a MBBCh degree 
from College of Medicine Uni-
versity of Calabar, a FMCPath 
Fellowship in Pathology from 
National Postgraduate Medi-
cal College of Nigeria, a Cer-
tificate in Project Management 
in Global Health from Uni-
versity of Washington and a 
Certificate in Entrepreneurial 
Management from Enterprise 
Development Centre, Pan-At-
lantic University (CEM51 
Class). She can be reached at 
agility.obiihesie@gmail.com.

D R .  A G I L I T Y  O B I - I H E S I E

Choosing growth 
over instant 
gratification

Women’s Hub16 BUSINESS DAY
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A W U N L I  E G H O S A S E R E

18 BUSINESS DAY Women’s Hub

W hen I was in 
high school, a 
friend of mine 
often repeats 
a proverb her 

mum says as a joke. "Marriage is not 
a bed of roses" she says cynically. And 
when she does, she and her siblings will 
reel in laughter. I couldn't understand 
why they laughed at their mother and 
what those words meant at the time. To-
day, their parents are separated and hav-
ing gotten married myself, I now fully 
understand that "marriage is not a bed 
of roses". It has its own share of ups and 
downs like any other thing in life. So it is 
up to every couple to decide if they will 
make their marriage work or just get by. 
A healthy relationship cannot be flunked, 
it is always worked out says a revered 
Clergyman. 

One thing I have found is that one’s per-
spective about a thing affects your re-
sponse to that thing. For example, a Psy-
chologist Today columnist wrote in an 
article that our mental and emotional ac-
tivities are interconnected. Our emotions 
is our response and actions are fruits of 
our thoughts.

There are times when you see some kind 
of people and you think to yourself "I 
don't like this person because of this and 
that". Before you know it, you begin to act 
towards that person in the manner you 
have thought about them. Sometimes, 
you may not have had any conversation 
with them to really know who they are 
but because you have thought in a partic-
ular manner regarding them, you become 
indisposed to acting towards them in that 
way.

This goes a long way to show that how 
you think about any person empowers 
you to either behave positively or nega-
tively towards them and it can be applied 
to a marriage relationship. Why am I say-
ing so? I recall when I had been married 

for a few years. My husband and I were 
always arguing and it was draining me. At 
that time, a colleague just tied the knot. 
She and her newly wedded husband 
flooded their social media feeds with ro-
mantic words and photos. I just said to 
myself about how lucky they are to have 
found each other and I heard a tiny whis-
per in my heart: "Your own too is good". 
I was shocked but the reality is that there 
is no perfect human being anywhere. Ev-
eryone has some flaws. So while I may be 
sulking and pointing a finger towards my 
spouse's mistakes, the other four fingers 
are also pointing at me. I had to come 
down from my high horse of expecta-
tions to accommodate my spouse's flaws. 
We enjoyed a great deal of peace and a 
healthy relationship afterwards. 

It’s a wonder to know that when you ad-
just the way you think, it can have a great 
effect on your response and action.

Again, to demonstrate how thoughts can 
influence actions, a personal finance ex-
pert told a story about a certain time she 
visited the supermarket with her kids. On 
reaching a particular display counter, the 
kids were reaching out for their favorite 
expensive items. She wanted to say ‘hey 
we can’t afford these items now’. But she 
caught herself early having learnt not too 
long before the harmful effects of saying 
‘we can’t’. She reconstructed the sentence 
and asked, ‘what can we do to afford these 
items?’ And that spurred lots of ideas and 
solutions to generate more income for 
her kids to purchase their favorite items.

The mind is a powerful tool. You can use it 
to drive your marriage in the path of suc-
cess. You are what you are and have what 
you have because first, you told yourself 
so and acted in the way that brought the 
things you have into your life. You may 
be having challenges in your marriage to-
day (this excludes abusive marriages) but 
what if how you think about your spouse 
is affecting your behaviour and response? 

So imagine that you always have cool 
thoughts about your spouse. That will 
trigger you to act in a way that will fos-
ter love and peace. Even when he offends 
you, you wouldn't go for a revenge attack 
but adopt a strategy for talking things 
through. You are tender towards him be-
cause you have set your mind to be so.

So, if your marriage is characterised by 
a constant bickering and fights, the key 
to unlocking happiness and marital bliss 
may just be changing the way you think 
about your spouse. It worked for me and 
may also do for you.

However, a stern warning, it is a NO from 
me for domestic violence!

. 

Awunli Eghosasere is a writing 
consultant that helps leaders 
and professionals birth their 
thoughts and ideas into books. 
She is also the founder of hapi-
wify.site, a digital platform 
that curates resources to help 
young women unlock their 
potential.

Marriage is not 
always a bed of roses, 
the roses come with 
thorns too
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Every time you go back to your sins,
You crucify me the second time.

Every time you ignore my presence,
I feel my relevance to you has no essence.

I am not in the process of dying for you,
I died for you a long time ago.

Though you often frustrate my love,
I keep coming back to you because I believe in 

you.
I am not playing with your heart, 

Neither am I toiling with you emotions,
Even though you choose to share my love with 

another,
I still choose to love you like no other.

It hurts to know the only time you remember me is 
when your heart’s been broken

How long will I have to mend a heart I never broke?
All I ask is that you let me show you what true love 
is.
I am not in a competition regarding you with any-
one,
Neither am I campaigning to win your love vote.
You trample over the love I have for you like I am 
best with left overs,
You seem to long after temporary things,
Forgetting I dwell in immortality and can provide 
all things, 
I am your Jireh, remember?

I warned you about the decision you took the 
other day,

You felt I was a bother so you chose to go your 
own way.

You knew I would receive you back,
Indeed you came back but after you were jilted 

again.
How long do you intend to choke my love?

You say he hears you, but I listen to you.
You say he likes you, but I adore you.

You say he is dying for you, but I died for you 
already.

You say he gives you gifts, but I gave you life.
You say he gave you a house, but I have a home 

for you in heaven.
You say he tells you facts, but I teach you the 

truth.
You say he shows you the path, but I am the way.

 I am to you what no one can ever be,
 I am the ‘I am that I say that I am’.

Though I guard you jealously,
You still choose to go astray,

You come back shedding tears of regret,
When what I really desire is that you repent.

I gave you grace to surmount difficult situations,
But in place of my grace, you offered me dis-

grace, yet I love you.
The love I have for you is not infatuation,

Never liken it to that of a flattering man, by 
doing so, you insult me!

Every time I want to talk to you, you are always 
in a hurry,
You spend more time with those who end up 
leaving you sorry.
You rush out daily, putting me last,
Even when you remember, what you want is to 
leave my presence fast!
I know you always celebrate my birth and resur-
rection,
I tell you, there was no pleasure but pain in my 
crucifixion.
But for the joy I set before you to enjoy,
I chose to endure,
I could not imagine you spending eternity on the 
other side.
It wasn’t easy but for you, it was worth it.
Every stripe I received was because of you,
I know your healing depend on it.
The abuses, the stoning, curses, mockery and 
more from those I created,
I endured because of you.
I am not asking you for a pay back,
I do not intend to scare you with my ‘thriller’ ex-
perience,
Neither do I want you to create for me a pity party,
All I ask is that as you celebrate my resurrection,
Remember all I went through, all I endured, all I 
suffered,
I did for you simply because I love you with an 
EVERLASTING LOVE!

SPECIAL 
MESSAGE 
FOR YOU THIS 
EASTER!

K E M I  A J U M O B I
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The death of the dynamic gospel singer, Osinachi 
Nwachuku was a shock to us all. Everyone agrees 

she shouldn't have died and domestic abuse of any 
sort MUST never be the case. Her death hurts be-
cause her voice easily found its way to our hearts. 
All we have are memories of this beautiful soul. 

As we mourn, here is what people said on Twitter.
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It is so easy to speak about a brand espe-
cially when you have personally expe-
rienced the brand. So let's just say I am 

speaking from experience.
Have you planned to go out during this 

Easter Holiday and you don't have what to 
wear? Moofa Designs are readily available 

to meet your glam needs.
BOLD, CONTEMPORARY and EDGY 

pieces that provide directional styling and 
structure to your wardrobe are what they 

offer. Timeless pieces to live for.
A trial will convince you!

MOOFA
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MEALS 
TO ENJOY

By ImmaculateBites

D uchess Potatoes are 
basically potatoes 
mashed until smooth 
and silky, with flavours 
of butter, nutmeg, and 

cream then beautifully piped, and baked 
until golden brown perfection! 

INGREDIENTS

 • 2 ½ pounds (1133.98g) potatoes (Yu-
kon or Russet)

 • 4 tablespoons (56g) unsalted butter 
(divided)

 • ⅓ cup (80g) heavy cream
 • ¼ teaspoon (0.5g) nutmeg
 • salt and pepper (to taste)
 • ⅓ cup (33.33g) Parmesan
 • 4 large egg yolks

INSTRUCTIONS

 • Peel the potatoes, removing any 
spoiled or spots, such as bruising and dis-
coloration. 

 • Cut into big even-sized chunks. Place 
potatoes in water as you peel to prevent 
discoloration.

 • Wash the potatoes and rinse until 
water runs clear. Place the potatoes in a 
large pot with about 1 -2 teaspoons of salt 
and enough water to cover the potatoes. 

 • Bring to a boil. Cook until potatoes 
are fork-tender. 

 • Drain potatoes after cooking, reheat 
the drained potatoes on low heat to re-
move moisture from the potatoes, about 
a minute or less. 

 •  Transfer potatoes to a large bowl. 
Then, add butter, heavy cream, nutmeg, 
Parmesan cheese, black pepper, and salt 
to taste. 

 • Mash potatoes with the desired tool 
until all the ingredients have been fully in-
corporated. Add eggs and continue mash-
ing until combined. 

 • Do not over pound your potatoes, 
you do not them to be gluey. 

 • Preheat the oven to 425°F. Prepare a 
cookie sheet with parchment paper or slip 
mart. Set aside.

 • Transfer mashed potatoes to a pas-
try bag attached with a large star tip, then 
pipe directly on the prepared cookie sheet 
in a circular/upward spiral motion about 
2 inches tall, with enough room around 

each mount of potatoes so they don’t stick 
together when baking. 

 • Repeat until all the mashed potatoes 
have been used up. 

 • Brush with butter and bake for 20 – 
25 minutes, or until potatoes are golden 
brown.

 • Remove and serve immediately.

TIPS & NOTES:

 • Please keep in mind that nutritional 
information is a rough estimate and can 
vary greatly based on products used.

Duchess 
Potatoes

SPECIAL 
EASTER 
TREATS
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T his Orange Honey 
Glazed Salmon with a 
perfectly balanced sweet 
and savoury flavour is 
an easy and delicious 

dish for the whole family! A healthy, fla-
vour-packed meal in under 30 minutes.

INGREDIENTS

 • 2-3 orange, about ¾ cup orange juice
 • ½ lemon, about 1 tablespoon juice
 • 1 tablespoons olive oil
 • 4 salmon fillets, about 6 ounce each
 • 1 teaspoon minced garlic
 • ¼ cup small onion diced
 • ½ teaspoon cumin
 • 1/2 teaspoon paprika
 • 1 tablespoon honey
 • 2 teaspoons fresh thyme
 • 1/2 teaspoon cayenne pepper op-

tional
 • ¼ cup broth or more
 • 2 teaspoons corn starch
 • Creole Seasoning, or salt and freshly 

ground black pepper

INSTRUCTIONS

 • Squeeze juice from lemon, and or-
ange juice. Then set aside.

 • Heat a large cast iron or non-stick 
pan with olive oil.

 • Season salmon both sides with creole 
salt or salt and pepper to taste

 • Then add seasoned salmon – brown 

both sides – about 2 -3 minutes pre side.

 • Remove salmon and transfer on a 
plate.

 • Add garlic, onions, thyme, paprika, 
cumin and cayenne pepper( if using) to 
the cast iron pan and sauté for about a 
minute, then add 1/4 cup broth and sim-
mer for about 2 minutes

 • Pour in citrus juice and honey.

 • Whisk corn-starch and about 1-ta-
blespoon water/broth with corn-starch.

 • Stir corn-starch paste into pan, and 
then bring to a boil. Let it boil for about 
a minute stirring frequently. Adjust sea-
sonings to taste with salt and pepper. You 
may add more liquid if needed.

 • Return salmon to pan, spoon sauce 
over salmon. Let it cook for another min-
ute.

 • Then serve with steamed broccoli 
and/or couscous.

TIPS & NOTES:

 • Season chicken with additional 
herbs if desired (dried parsley, oregano, 
or thyme.

 • For an extra kick use cayenne pepper 
or cajun season salt. Omit if kids are in-
volved.

 • Nutritional information is provided 
as a courtesy only. Please keep in mind 
that it is a rough estimate rather than a 
guarantee. Ingredients can vary greatly 
based on the products used.
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Orange Honey 
Glazed Salmon

SPECIAL 
EASTER 
TREATS
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T here's no need to buy 
special kits for dyeing 
Easter eggs—all the in-
gredients you need are 
probably already in your 

cupboards. This recipe uses liquid food 
colouring, but you can also use paste. Ex-
periment with combining different colors 
to produce new shades—for instance, 17 
drops of yellow and 3 of red will produce 
a brilliant orange.

INGREDIENTS

For each colour:
 • 1 teaspoon white vinegar
 • About 20 drops liquid food colour-

ing
 • White-shelled hard-boiled eggs

To make 1 colour:
STEP 1

Line large baking sheet with paper towels 
and top with wire cooling rack.

STEP 2

In small bowl or cup, stir together 1/2 cup 
boiling water, vinegar, and food coloring. 
Immerse eggs in dye, turning occasionally 
to ensure even coating, until desired col-
or, about 5 minutes. Using slotted spoon 
or tongs, remove eggs from dye and trans-
fer to rack to drain. Refrigerate when dry.

Here are some ways to create designs on 
your eggs:

STEP 3

Striped Easter Eggs:
Wrap a portion of the egg with a rubber 
band before dying. Once the egg is dry, re-
move the rubber band to reveal the white, 
undyed strip underneath.

STEP 4

Decal Easter Eggs:
Another way to block off portions of the 
egg: Affix stickers or tape in shapes such 
as daisies or dots before dying. Remove 
once the egg is dry.

STEP 5

Free-Hand Easter Eggs:
A third way to block off portions: Before 
dying, draw on the egg with a light-co-
loured crayon or wax. If desired, once 
the egg is dry, the wax can be softened by 
holding the egg over a candle flame and 
then wiped off.

STEP 6

Two-Toned Easter Eggs:
All three of the above methods can be 
used to create two-toned eggs: Dye the 
whole egg a light colour, such as pink, and 
let it dry. Then wrap the egg with a rub-
ber band, affix stickers, or draw a design 
in crayon. Dye the egg a second colour, 
such as blue. Once dry, remove the rub-
ber band, stickers, or crayon. The areas 
blocked off will remain the first colour (in 
this case, pink), while the rest of the egg 
will turn a combination of the 2 colours 
(in this case, purple).

STEP 7

Ombre Easter Eggs:
Dip a portion of the egg in one colour and 
another portion in another colour. If the 
two sections overlap, that area will turn a 
combination of the two colours.

-Epicurious

TO DYE 
EASTER 

EGGS
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